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Training Context

Tourism Training Scotland (TTS) was set up in 1992 to:

a) create a training culture;

b) enhance professional standards;   and

c) to improve access to quality training.

TTS programmes were, and are, developed and made available to the industry through Scottish Enterprise.

Take up of TTS programmes has been significant, particularly of the Welcome Host and Scotland's Best courses.

Scottish Enterprise Borders has been providing tourism-specific training support for businesses throughout the Scottish Borders since 1993.  Initially this was limited to implementation of the Welcome Host national initiative which the Scottish Borders Tourist Board (SBTB) was contracted to deliver.  In 1994 S E Borders appointed its own Tourism Training Associate with responsibility for promoting training within the industry and for developing, managing and implementing appropriate mechanisms for addressing training needs and improving overall standards of service.  This included working on a one:one basis with businesses, facilitating access to business development support and providing advice and counselling.

Subsequently, training activity was extended to include other TTS supported training initiatives including Scotland's Best, Natural Cooking of Scotland, Investors in People, SVQ's, Staff Recruitment & Development, Coaching Skills, Quality Service Guides and a number of locally developed seminars and short courses addressing specific aspects of tourism business management.  Between 1994 and 1997 all training activity was managed and delivered within S E Borders own resources.

In 1995 with S E Borders support a private sector-led tourism training forum, the Scottish Borders Tourism Business Forum (SBTBF), was set up to help to promote training and to raise awareness within the private sector of the business benefits of human resource training and development.  In 1997 due to the growth in training activity and the widening role of S E Borders tourism training executive and to enable access to European funds for training, a partnership was set up between S E Borders, the SBTB and what is now established as the Tourism Business Forum.

The three partners are committed to the training "ideal" .  The recognition of the importance of training to addressing such issues as improving competitiveness, service delivery & quality, product, marketing and management is echoed in a range of documentation, from S E Borders' New Way Economic Development Strategy to the Borders' Tourism Strategy and the Tourism Business Forum's own strategy.

There are estimated to be over 1,200 businesses directly involved in tourism within the Scottish Borders region.  Between them they support approximately 4,000 FTE jobs representing in the region of 8% of the total Borders' workforce
.  The majority of these businesses are owner operated and managed, employing less than 10 employees with many of these employing less than 5.

Training is therefore to be considered and addressed in the regional context e.g.

· The industry is fragmented and the businesses, as noted above, small in size and scale (Micro-businesses almost, rather than SME's);

· There is a relatively high turnover of ownership;

· There is undoubted a high turnover of staff employed;

· There is apparent difficulty in recruiting skilled staff;

· There is a low pay, poor conditions, and an employment image / perception;

· There is increasing competition for customers, a growth in the tourism business stock and a declining visitor market;

· There is a pressure on margins, increasing rules and regulations, greater uncertainty and insecurity;

· Owners and staff need to have multi-skilling attributes;   and, above all, there are 

· Changing market / customer aspirations / requirements.

The tourism industry is however crucial to the Borders economy both directly and indirectly.  It has to structurally change and refocus but it has a future and growth potential.  It is to this end and the role that training can play in achieving this end that research has been commissioned to evaluate the tourism training undertaken over the 1996 - 2000 period.

1.
Introduction and Background to project

Since 1997 / 8 within the then Tourism Training Partnership, the SBTB has been contracted by S E Borders to deliver its programme of Tourism Business Seminars and Short Courses.  This programme has now been broadened and in consultation with the now Tourism Business Forum, S E Borders has over the last five years offered tourism businesses a range of other training / skills development-related opportunities, including help with developing and implementing business training plans (Training for Success), IT training, SVQ's,  Quality Assurance, advanced culinary skills, trainer training, tourism retail training, working towards nationally recognised awards such as Excellence through People (ETP) and Investors in People (IIP) and accessing expertise on aspects such as marketing, business planning, product design and financial management.

36 businesses have been directly supported and / or training systems developed or put in place.  Over 100 businesses have been helped on a counselling basis.  In addition, 98 serviced and 64 self-serviced visits were made by the 2 SBTB based tourism business advisors (March - December 1999).  In the year April 1999 - March 2000 540 delegates attended day courses & seminars.    

In a significant departure from the traditional fragmented training approach, this year (2000) for the first time, the Tourism Business Forum is to be contracted to take over responsibility for the management, administration and delivery of all the Tourism Business Seminars and Short courses.  The Forum is therefore now not only introducing business to training via the implementation of the national training initiatives but is also delivering a range of locally developed programmes i.e. the seminars and short courses
.  In addition, the approach adopted has been to encourage businesses to develop their own training plans and to carry out more in-house training (i.e. the Training for Success programme).  The strategic objectives of the Forum are outlined in Appendix G.  

The following Study has been financed by the Forum and S E Borders.

2.
Research Process & Methodology

The training organisation  d'Artagnan were commissioned in August 2000 to undertake an evaluation of tourism training activities and assess the impact of these activities upon:

i) the tourism business;

ii) their employees - the staff;   and

iii) the overall Scottish Borders tourism product.

The issues to be addressed in the evaluation of training support and provision  include the appropriateness, quality, type, range, approach, accessibility, cost of the following:

· Training for Success (TFS) - Excellence through People (ETP);

· Investors in People (IIP);

· Tourism Business Seminars and Short Courses (TBSSC);

· IT Skills (UseIT);

· Performance against Objectives - Overall and relevance to each type of training approach / activity;

· Direct benefits to businesses - Financial and Operational;

· Direct benefits to individuals - Management and Staff;

· Indirect benefits specific and general e.g. improved understanding of 

business / industry needs;

· External benefits - Borders tourism product / standards of service;

· Extent of on-going training activity being undertaken by businesses;

· Barriers to uptake / access;

· Cost effectiveness and value for money

· for Scottish Enterprise Borders

· For Businesses

· Significance, impacts and benefits of ESF Funding;

· Management and Delivery mechanisms - effectiveness of;

· Identify key drivers of change with training and skills development implications for tourism businesses;

· Performance against national / regional benchmarks;

· Review complementary fit with businesses of other training provision available locally and outwith Scottish Borders;

· Assess the rational for continues public sector intervention.

The approach of d'Artagnan was to prepare two survey questionnaires, one for the owner / manager of the business, the second for the employee.  The business questionnaire was constructed and the survey undertaken by a combination of face to face interviews (37) and by self-completion postal surveys (10),  47 businesses identified by  S E Borders were thus approached (Appendix A).  A particular focus of the questionnaire was to be directed at those who had participated in the TFS programme (Appendix B).  A copy of the business questionnaire used together with a brief commentary on the form can be found in Appendix C.

In respect of the employees, a separate questionnaire was devised, this time as a self-completion postal survey.  Of the 100 circulated only 2 were returned.  The results of this aspect of the Study proved worthless given the response rate.  As no evaluation was possible this aspect of the Study has been omitted.

Conclusion of the d'Artagnan Research
Delays were experienced with the completion of the Study.  It was felt that the draft report prepared by the training organisation did not adequately address either the terms of reference issues nor was statistically robust enough to bear scrutiny.  The services of d'Artagnan were therefore curtailed and Ray Hopper Associates (RHA) were appointed to re-examine the raw data supplied by d'Artagnan and to undertake additional research on training activities undertaken by tourism businesses outwith the original sample (termed "non-core training" businesses).   This additional discrete survey took the form of a telesurvey across the SBTB's membership categories.  As far as was possible the d'Artagnan interview sample was reconciled  with the new SBTB membership categories and omitted from the telesurvey.

Methodology - RHA
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3.
Analysis & Evaluation of d'Artagnan Research

3.1
Collective Results

As noted earlier, the subsequent analysis is derived from the raw data questionnaires received from SE BORDERS.  The question responses were coded to the best of our ability given the nature of the questions and how the elicited responses were noted e.g. A number of the completed questionnaires had a high number of questions with no response i.e. "How many employees" - does this means a zero answer or that this question was not asked?

Q1.
Type of Organisation

The way this question was set out meant that it needed to be split into four sections:  

A. Type of Organisation

B. Type of Business

C. Number of employees

D. How long have you been operating

This gave the following results:

A
Type of Organisation

	
	Frequency
	Percent

	Sole Trader
	7
	14.89

	Partnership
	21
	44.68

	Ltd Co.
	16
	34.04

	Other
	1
	2.13

	LA
	1
	2.13

	Trust
	1
	2.13

	Total
	47
	100.00


This is illustrated in the following graph.
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B.
Type of Business

	
	Frequency
	Percent

	Unspecified
	13
	27.66

	Activity
	2
	4.26

	Attraction
	4
	8.51

	B & B
	1
	2.13

	Guest house
	4
	8.51

	Hotel
	19
	40.43

	Hotel/guest house
	2
	4.26

	Inn
	1
	2.13

	Textile
	1
	2.13

	Total
	47
	100.00


Whilst 19 (40.43%)of those interviewed were Hotels,  13 (27.66%) of questionnaires did not specify the type of business, as shown in the following graph.
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C.
Number of employees

	Total Staff
	Frequency
	Percent

	Unspecified
	6
	12.77%

	1-5
	8
	17.02%

	6-10
	7
	14.89%

	11-15
	6
	12.77%

	16-20
	4
	8.51%

	21-25
	6
	12.77%

	26-30
	2
	4.26%

	30-40
	3
	6.38%

	50
	1
	2.13%

	51-100
	2
	4.26%

	140
	1
	2.13%

	200
	1
	2.13%

	
	47
	100.00%


Of the 47 respondents, 8 (17.02%) employed a total of 5 or less, however 6 questionnaires did not have a response to this question.  This is illustrated in the following graph
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Most respondents only gave a total staff figure and do not provide figures for full time, part time or seasonal staff.  

The following tables show the breakdowns for full time, part time and / or seasonal staff, where given.  

	Full Time
	Frequency
	Percent

	Unspecified
	37
	78.72

	1
	1
	2.13

	11
	1
	2.13

	12
	1
	2.13

	13
	1
	2.13

	14
	1
	2.13

	15
	2
	4.26

	2
	1
	2.13

	3
	1
	2.13

	6
	1
	2.13

	Total
	47
	100.00


	Part time
	Frequency
	Percent

	Unspecified
	38
	80.85

	1
	1
	2.13

	14
	1
	2.13

	20
	2
	4.26

	3
	1
	2.13

	6
	1
	2.13

	7
	1
	2.13

	8
	2
	4.26

	Total
	47
	100.00


	Seasonal
	Frequency
	Percent

	Unspecified
	42
	89.36

	1
	1
	2.13

	4
	1
	2.13

	5
	1
	2.13

	50
	1
	2.13

	60
	1
	2.13

	Total
	47
	100.00


D
How long have you been operating?

	No. of Years
	Frequency
	Percent

	Unspecified
	21
	44.68%

	1-5
	3
	6.38%

	6-10
	8
	17.02%

	11-15
	6
	12.77%

	16-20
	6
	12.77%

	30
	1
	2.13%

	53
	1
	2.13%

	72
	1
	2.13%

	Total
	47
	100.00%
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Q1.1 
Do you  / your employees know anything about Individual Learning Accounts 

or Modern Apprenticeships?

19.10% knew about ILA's and 53.2% about MA's.

Q1.2
Are you already participating in / involved with any of  these schemes. ILA's, 

MA's, Skillseekers, New Deal Training for Work etc?

17.00% were involved with ILA's;

27.7% with MA's;

19.1% with Skillseekers;  and

29.8% with New Deal Training for Work.

No other schemes were mentioned.

It is felt that the above responses are too high as the interviewers sometimes noted yes without specifying the type of scheme.

Q1.3
Would you be prepared to contribute towards your employees personal 

development and ongoing learning aspirations?

	
	Frequency
	Percent

	Yes
	26
	55.32

	No
	14
	29.79

	Depends
	7
	14.89

	Total
	47
	100.00
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55.32% of respondents stated that they would be prepared to contribute.

Q1.4
Is there a training plan for your Business?  Is it reviewed and how often do 

you implement any changes?

48.90% said that they did have a training plan,  only 34.00% said it was reviewed, and 6.4% said they implemented changes.

Q1.5
How do you manage training activities for your business?

	
	Frequency
	Percent

	Unspecified
	4
	8.51

	Informal
	11
	23.40

	As required
	10
	21.28

	Formal
	8
	17.02

	Ad hoc
	3
	6.38

	Formal & informal
	2
	4.26

	Personal training
	2
	4.26

	Feel organised
	1
	2.13

	In house
	1
	2.13

	In house & catering day release at Borders College
	1
	2.13

	In house, TB notes, Best practice
	1
	2.13

	Info from forum
	1
	2.13

	Informal - identify need
	1
	2.13

	When less busy
	1
	2.13

	Total
	47
	100.00


21.28% had formal training activities.  29.79% organised informal training while 21.28% organised training as required.  

Q1.6
89.4% of respondents were aware that Scottish Enterprise Borders heavily subsidises all external training courses delivered on their behalf by the Tourist Board.

Q1.7
68.15% would pay the full cost of training if a need was identified.

Q1.8
What courses / events have you and / or your staff attended?

	
	Frequency
	Percent
	
	
	Frequency
	Percent

	Welcome Host
	43
	32.58%
	
	Most Of What Is Available
	1
	0.76%

	Scotland's Best 
	28
	21.21%
	
	Sales Training
	1
	0.76%

	Hygiene
	16
	12.12%
	
	 Environmental Courses
	1
	0.76%

	 First Aid
	7
	5.30%
	
	Training For Tourism
	1
	0.76%

	Workshops
	5
	3.79%
	
	Craft Training,
	1
	0.76%

	 IT Courses,
	5
	3.79%
	
	Internet Course
	1
	0.76%

	Food Preparation
	4
	3.03%
	
	TFS
	1
	0.76%

	Marketing
	3
	2.27%
	
	 Supervisory Seminars
	1
	0.76%

	Mkt Segmentation,
	3
	2.27%
	
	Specialist Museums Training
	1
	0.76%

	Cooking Breakfast
	2
	1.52%
	
	Risk Ass
	1
	0.76%

	Financial Management
	2
	1.52%
	
	Nat Cooking, 
	1
	0.76%

	DTP
	2
	1.52%
	
	MA
	1
	0.76%

	
	
	
	
	Total
	132
	


The results show that Welcome Host was the most popular course at 32.58%, followed by Scotland's Best at 21.21%.  These percentages are of total training.

Section Two - Employer Responses

Q2.1
These were scored from 1 - 10 with 10 being the highest score.

The programmes have improved the work related knowledge of those who undertook the programmes:

	
	Frequency
	Percent

	Unspecified
	2
	4.26

	10
	1
	2.13

	9
	3
	6.38

	8
	17
	36.17

	7
	15
	31.91

	6
	3
	6.38

	5
	5
	10.64

	3
	1
	2.13

	Total
	47
	100.00


82.97% gave a score of 6 or over for this question.

The programme has improved the work related skills of those participating:

	
	Frequency
	Percent

	Unspecified
	3
	6.38

	9
	5
	10.64

	8
	8
	17.02

	7
	18
	38.30

	6
	8
	17.02

	5
	4
	8.51

	4
	1
	2.13

	Total
	47
	100.00


82.98% gave a score of 6 or over for this question.

The programme has delivered what we, as employers, wanted:

	
	Frequency
	Percent 

	Unspecified
	3
	6.38

	9
	6
	12.77

	8
	10
	21.28

	7
	16
	34.04

	6
	7
	14.89

	5
	4
	8.51

	4
	1
	2.13

	Total
	47
	100.00


82.98% gave a score of 6 or over for this question.

The programme represented a necessary investment:

	
	Frequency
	Percent

	Unspecified
	2
	4.26

	10
	2
	4.26

	9
	5
	10.64

	8
	12
	25.53

	7
	16
	34.04

	6
	4
	8.51

	5
	5
	10.64

	4
	1
	2.13

	Total
	47
	100.00


For this question, 82.98% gave a score of 6 or over.

The programme represented good value for money:

	
	Frequency
	Percent

	Unspecified
	2
	4.26

	10
	3
	6.38

	9
	4
	8.51

	8
	16
	34.04

	7
	12
	25.53

	6
	6
	12.77

	5
	4
	8.51

	Total
	47
	100.00


For this question, 87.23% gave a score of 6 or over

As a company, we are likely to enrol further employees on these programmes in the future:

	
	Frequency
	Percent

	Unspecified
	3
	6.38

	10
	8
	17.02

	9
	8
	17.02

	8
	5
	10.64

	7
	14
	29.79

	6
	5
	10.64

	5
	3
	6.38

	0
	1
	2.13

	Total
	47
	100.00


For this question, 85.11% gave a score of 6 or over

We are impressed by the professionalism of the training:

	
	Frequency
	Percent

	Unspecified
	2
	4.26

	10
	2
	4.26

	9
	5
	10.64

	8
	10
	21.28

	7
	16
	34.04

	6
	9
	19.15

	5
	3
	6.38

	Total
	47
	100.00


For this question, 89.37% gave a score of 6 or over

We would recommend programmes to other employers:

	
	Frequency
	Percent

	Unspecified
	2
	4.26

	10
	7
	14.89

	9
	4
	8.51

	8
	9
	19.15

	7
	11
	23.40

	6
	7
	14.89

	5
	5
	10.64

	2
	1
	2.13

	0
	1
	2.13

	Total
	47
	100.00


For this question, 80.84% gave a score of 6 or over
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Q2.2
Is there anything not delivered that you would feel would be useful for your 

organisation?

For this question 57.4% said yes, whilst 31.9% said no.  10.9% did not respond.

Q2.3
What would you like to see developed?

This was a multi-response question, 40 suggestions were made.  The results are shown in the following table.

	Training suggestions
	Frequency
	Percent

	Advanced customer care
	7
	17.50%

	Management skills
	5
	12.50%

	Marketing
	5
	12.50%

	Legislation
	3
	7.50%

	Any new courses
	2
	5.00%

	Cookery skills
	2
	5.00%

	Intermediate food hygiene
	2
	5.00%

	Wine appreciation
	2
	5.00%

	Business courses 
	1
	2.50%

	Funding
	1
	2.50%

	Business mentor
	1
	2.50%

	Conference & banqueting 
	1
	2.50%

	Demand led training
	1
	2.50%

	Special events
	1
	2.50%

	On site training
	1
	2.50%

	Selling and merchandising
	1
	2.50%

	Specialised workshops
	1
	2.50%

	Stock control 
	1
	2.50%

	Food & Beverage Management
	1
	2.50%

	Upgrade courses
	1
	2.50%

	Total
	40
	


Advanced Customer Care was the most requested course at 17.50%, followed by Management Skills and Marketing, both at 12.50%.

Section Three -  Perceptions of Training Support.

Q3.1
What do you think your organisation expected to gain from undertaking  

training?

	
	Frequency
	Percent 

	Better customer care/satisfied customers
	12
	18.75%

	Better trained staff
	12
	18.75%

	Increased profits/performance
	9
	14.05%

	Better motivated staff
	8
	12.50%

	Better products  
	4
	6.25%

	Improved knowledge
	4
	6.25%

	Better understanding of customers
	3
	4.69%

	Needed certificate, 
	3
	4.69%

	More confident staff
	2
	3.13%

	Consistency
	2
	3.13%

	Marketing
	2
	3.13%

	More customers
	1
	1.56%

	Increased professionalism/skills
	1
	1.56%

	The badge
	1
	1.56%

	Total
	64
	100.00%


A total of 64 expectations were mentioned, with Better Customer Care / Satisfied Customers and Better Trained Staff both at 18.75%.

Q3.2
How important do you consider training and development of employees to the 

success or otherwise of your business?

	
	Frequency
	Percent

	Unspecified
	3
	6.38

	Fairly important
	1
	2.13

	Helpful
	1
	2.13

	Important
	10
	21.28

	Very important
	25
	53.19

	Vital
	7
	14.89

	Total
	47
	100.00


As can be seen from the above table, over 68% of respondents thought employee training and development was either Vital or Very Important.

Q3.3
 What approach, if any, do you adopt in planning the training and development 

of yourself and staff?

55.3% used a formal approach whilst 25.5% used an informal approach, the remainder used a combination of both.

Q3.4
If informal do you have a policy of training?

Eleven of the twelve who had an informal approach said they did have a training policy.

Section 4 - Scottish Borders Tourism Business.

85.1% of respondents had heard of the Scottish Borders Tourism Business Forum.

53.2% know what its role is and who its members are.

74.5% of respondents felt that a fully representative, private sector led organisation with a specific focus on the training and development needs of people working in the Scottish Borders Tourism industry can help address their employment-related business needs, especially those to do with recruitment, training and skills development.

66% of respondents agree with the Forum establishing itself as the key tourism training agency and think this would be of benefit in managing their training requirements.

46.8% of respondents have links with local schools or colleges re recruitment.

83% of respondents would like to know more about the Scottish Borders Tourism Business Forum.

Section 5 - Training for Success.

A specific focus of the survey was an assessment of the TFS programme.   The TFS scheme offered financial support to enable businesses to access 'hands-on' expertise leading to the development and implementation of properly structured training plans.

This scheme places a high degree of emphasis on in-house training and ensuring that those responsible for carrying out the training have the appropriate training and development skills.  The scheme has the added benefits of being designed to assist businesses wishing to offer Scottish Vocational Qualifications (SVQ's) and those wishing to work towards Investors In People (IIP) recognition.

The scheme is also flexible enough to allow businesses to access appropriate expertise other than training, if linked to the transference of specific management skills and a demonstrated commitment to the implementation of a systematic programme of Human Resource (HR) development and training.

Q5.1
Did you receive adequate information on the TFS programme?

This question only applied to 7 of the sample, who had been targeted from the participants of the TFS programme.    4 (57.14%) answered yes,  1 (14.28%) wanted more clarity.

Q5.2
Could this have been improved upon?

Of the 7, only 1 (14.28%) thought that it could not be improved.

Q5.3
Did you fully understand the objectives of the support and the commitments 

required of you to access the support offered?

5 (71.42%) answered yes.

Q5.4
Were these met?

All 5 (71.42%) answered NO,.  Reasons given included:  In progress;  The consultant was chosen by others;  Costly;  and, Lack of consistency.

Q5.5
How effective was the programme and the support proved by a) S E Borders 

and  b) TFS consultants?

2 (28.57%) each very good, not effective, and OK;  and 1(14.28%) second time management well.   The responses were not allocated to a)S E Borders or b) TFS consultants.

Q5.6
How might this have been improved on?

There were only 6 responses to this question which included:

None;   Benchmarking & more flexibility;   Better competence;   Costly;   

Could be improved;  More consistency.

Q5.7
To what extent did the support provided meet / exceed / fall short of your 

expectations?

The following results were obtained:

	
	Frequency
	Percent 

	Just about
	1
	14.28

	Met expectations
	2
	28.57

	Partly
	1
	14.28

	Poor consultants
	1
	14.28

	Relationship with consultant fell short
	1
	14.28

	Self evident
	1
	14.28

	Total
	7
	99.97


Q5.8
To what extent has the support provided assisted your business to achieve its 

objectives? 

The following results were obtained.

	
	Frequency
	Percent

	No response
	1
	14.28

	Better understanding given
	1
	14.28

	Generally
	1
	14.28

	Improved marketing
	1
	14.28

	In progress
	1
	14.28

	New impetus
	1
	14.28

	Quality of service improved, staff turnover reduce
	1
	14.28

	Total
	7
	99.96


Q5.9
Do you believe that the support provided offered good value for money?

	
	Frequency
	Percent

	Yes
	5
	71.43

	No  
	2
	28.57

	Total
	7
	100.00


Only 2 reasons were given,  1 that it was expensive, and 1 that it would if the right consultant.

Q5.10
Was the approach suited to your / the business's needs?

	
	Frequency
	Percent

	No Response
	1
	14.28

	Yes
	4
	57.15

	No  
	2
	28.57

	Total
	7
	100.00


The only comment made was that all the work was done by the Hotel.

Q5.11
As a result of TFS  support what employment practices do you now actively 

implement?

	
	Frequency
	Percent

	No Response
	2
	28.57

	Everything pulled together
	1
	14.28

	Induction & contracts of employment
	1
	14.28

	Legislation
	1
	14.28

	Nothing changed
	1
	14.28

	Procedures revamped
	1
	14.28

	Total
	7
	99.97


Q5.12
As a result of the TFS support have you made a commitment to Excellence 

through People?

	
	Frequency
	Percent 

	No Response
	1
	14.28

	Yes
	4
	57.15

	No  
	2
	28.57

	Total
	7
	100.00


The only comment made to this question was that there was pressure to complete to the target time.

The Excellence Through People (ETP) initiative is the British Hospitality Association's initiative aimed at improving employment practices within the Tourism and Hospitality sectors.  This initiative complements the TFS approach and provides an appropriate framework for its implementation.  For smaller businesses (less than 10 employees) for whom the TFS programme might be inappropriate, additional support is offered to enable them to commit to the ETP initiative.  If appropriate, they may wish to work towards achieving IIP recognition.

Q5.13
To what extent are you actively progressing and implementing the principles and practices of ETP?

	
	Frequency
	Percent 

	No Response
	2
	28.57

	Doing it
	1
	14.28

	Have these
	1
	14.28

	Intend to meet standards anyway
	1
	14.28

	Not at moment
	1
	14.28

	Slowly
	1
	14.28

	Total
	47
	99.97


Q5.14
To what extent, if at all, has TFS support assisted you with this process?

2 (28.57%) felt that the support had assisted them in the process,  1 said no.

Q5.15 and 5.16

Responses to these two questions were such that they were impossible le to analyse.

Q5.17
As a participant in the TFS programme. What do you see as the strengths and weaknesses of the programme?

Strengths

	
	Frequency
	Percent

	 Consultant support
	2
	28.57

	Consultant was from the industry, awareness raised
	1
	14.28

	Experience of consultant
	1
	14.28

	Focusing
	1
	14.28

	Personal mentoring
	1
	14.28

	Working through with consultant
	1
	14.28

	Total
	7
	99.97


Weaknesses

	
	Frequency
	Percent 

	No Response
	1
	14.28

	Consultants not understanding the business
	1
	14.28

	Initial info was poor, admin issues
	1
	14.28

	Lack of info from LEC
	1
	14.28

	No new ideas, cost more than we thought
	1
	14.28

	Perception that cash is available
	1
	14.28

	Trying to template
	1
	14.28

	Total
	7
	99.96


Q5.18
Would you recommend this programme to others?

All 7  respondents said Yes.

Section 6 - Business Usage of Other Training Provision.

Q6.1
Do you take part in any other training / development interventions?

	
	Frequency
	Percent

	No Response/not completed
	28
	59.57

	Yes
	9
	19.15

	No  
	10
	21.28

	Total
	47
	100.00


19.15% of respondents did use other training opportunities.  

Training opportunities cited included: Use of a consultant (3);  Liquor training (2);  Company's own training programme;  Food preparation;  Hygiene;  General course (all 1 each).

The training providers cited were:  BHA;  Century Hotels;  College;  A Glasgow chef.

Q6.2
In your opinion, how effective has the provision of the training been in 

meeting your organisational needs?

	
	Frequency
	Percent

	No Response/not completed    
	39
	82.98

	Good, tailored courses
	1
	2.13

	Helps focus
	1
	2.13

	Not effective
	1
	2.13

	Refocused things
	1
	2.13

	Very effective
	4
	8.51

	Total
	47
	100.00


50% of those who answered this question said it was very effective.  There was only one negative response.

3.2
Hotel Category Responses

There were 19 completed questionnaires from the Hotel Category, giving the following results.

Number of Employees

	Total Staff
	Frequency
	Percent

	Unspecified
	2
	10.53%

	1-5
	1
	5.26%

	6-10
	0
	0.00%

	11-15
	3
	15.79%

	16-20
	2
	10.53%

	21-25
	4
	21.05%

	26-30
	2
	10.53%

	30-40
	3
	15.79%

	50
	1
	5.26%

	51-100
	0
	0.00%

	140
	1
	5.26%

	200
	0

	0.00%

	
	19
	100.00%



[image: image8.wmf]Total Number of Employees in the 

Hotel Category

5.26%

0.00%

10.53%

10.53%

5.26%

0.00%

5.26%

0.00%

15.79%

15.79%

21.05%

10.53%

0.00%

5.00%

10.00%

15.00%

20.00%

25.00%

Unspecified

1-5

6-10

11-15

16-20

21-25

26-30

30-40

50

51-100

140

200


The following tables show the breakdowns for full time and  part time staff in the Hotel Category.  Only one hotel employed seasonal staff, (4 staff members).

	Full time Staff
	Frequency
	Percent
	
	Part time Staff
	Frequency
	Percent

	Unspecified
	13
	68.42%
	
	Unspecified
	13
	68.42%

	1
	1
	5.26%
	
	1
	1
	5.26%

	11
	1
	5.26%
	
	6
	1
	5.26%

	13
	1
	5.26%
	
	8
	2
	10.53%

	14
	1
	5.26%
	
	14
	1
	5.26%

	15
	2
	10.53%
	
	20
	1
	5.26%

	
	19
	100.00%
	
	
	19
	100.00%


How long have you been operating?

	No. of Years
	Frequency
	Percent

	Unspecified
	8
	42.11%

	1-5
	2
	10.53%

	6-10
	2
	10.53%

	11-15
	2
	10.53%

	16-20
	3
	15.79%

	30
	1
	5.26%

	72
	1
	5.26%

	Total
	19
	100.00%
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Q1.1
Do you / your employees know anything about Individual Learning Accounts 

or Modern Apprenticeships?

4 (21.05%) of Hotels knew about ILA's and  14 (73.68%) knew about MA's.

Q1.2
Are you already participating in / involved with any of these schemes:  ILA's,  

MA's,  Skillseekers,  New Deal Training for Work etc?

	
	Frequency
	Percent

	ILA's
	3
	15.79%

	MA's
	7
	36.84%

	Skillseekers
	4
	21.05%

	New Deal
	8
	42.11%



[image: image10.wmf]Percentage of Hotels Involved in 

Schemes

15.79%

21.05%

42.11%

36.84%

0.00%

10.00%

20.00%

30.00%

40.00%

50.00%

ILA's

MA's

Skillseekers

New Deal


Q1.3
Would you be prepared to contribute towards your employees personal 

development and ongoing learning aspirations?

	
	Frequency
	Percent

	Yes
	12
	63.16%

	Don't know
	7
	36.84%

	
	19
	100.00%


63.16% of hotels would be prepared to contribute.

Q1.4
Is there a training plan for your Business?  Is it reviewed and how often do 

you implement any changes?

10. (52.63%) of Hotels said they did have a training plan,  6 (31.58%) said it was reviewed, and 2 (10.53%)  said they implemented changes.

Q1.5
How do you manage training activities for your business?

The following results were obtained from the Hotel sector:

	
	Frequency
	Percent

	Unspecified
	2
	10.53%

	As required
	4
	21.05%

	Formal
	4
	21.05%

	Informal
	3
	15.79%

	Formal & informal
	2
	10.53%

	Ad hoc
	1
	5.26%

	Feel organised
	1
	5.26%

	In house
	1
	5.26%

	In house & catering day release at Borders College
	1
	5.26%

	
	19
	100.00%


Q1.6
89.47% of Hotels were aware that Scottish Enterprise Borders heavily subsidises all external training courses delivered on their behalf by the Tourist Board.

Q1.7
73.68% of Hotels would pay the full cost of training if a need was identified.

Q1.8
What courses / events have your and / or your staff attended?

	
	
	Frequency
	Percent

	Welcome Host
	18
	29.51%

	Scotland's Best
	13
	21.31%

	Hygiene
	
	11
	18.03%

	Workshop
	
	3
	4.92%

	IT Courses
	
	2
	3.28%

	First Aid
	
	2
	3.28%

	Mkt Segmentation
	2
	3.28%

	Most Of What Is Available
	1
	1.64%

	Internet Course
	1
	1.64%

	TFS
	
	1
	1.64%

	Supervisory Seminars
	1
	1.64%

	Tel Skills
	
	1
	1.64%

	Food Preparation
	1
	1.64%

	Training For Tourism
	1
	1.64%

	DTP
	
	1
	1.64%

	Marketing
	
	1
	1.64%

	Craft Training
	1
	1.64%

	
	
	61
	100.00%


Welcome Host was the most popular course for the Hotel sector at 29.51%.

Employer Responses in the Hotel Section

Q2.1
These were scored from 1 - 10 with 10 being the highest score.

The programmes have improved the work related knowledge of those who undertook the programmes:

	
	Frequency
	Percent

	unspecified
	1
	5.26%

	10
	0
	0.00%

	9
	1
	5.26%

	8
	5
	26.32%

	7
	7
	36.84%

	6
	2
	10.53%

	5
	3
	15.79%

	Total
	19
	100.00%


78.95% of Hotels gave a score of 6 or over for this section

The programme has improved the work related skills of those participating:

	
	Frequency
	Percent

	unspecified
	2
	10.53%

	10
	0
	0.00%

	9
	2
	10.53%

	8
	0
	0.00%

	7
	10
	52.63%

	6
	3
	15.79%

	5
	2
	10.53%

	Total
	19
	100.00%


78.95% of Hotels gave a score of 6 or over for this section.

The programme has delivered what we, as employers, wanted:

	
	Frequency
	Percent

	unspecified
	2
	10.53%

	10
	0
	0.00%

	9
	2
	10.53%

	8
	5
	26.32%

	7
	5
	26.32%

	6
	3
	15.79%

	5
	2
	10.53%

	Total
	19
	100.00%


78.96% of Hotels gave a score of 6 or over for this section.

The programme represented a necessary investment:

	
	Frequency
	Percent

	unspecified
	1
	5.26%

	10
	1
	5.26%

	9
	1
	5.26%

	8
	7
	36.84%

	7
	5
	26.32%

	6
	2
	10.53%

	5
	1
	5.26%

	4
	1
	5.26%

	Total
	19
	100.00%


For this question,  84.21% of Hotels gave a score of 6 or over.

The programme represented good value for money:
	
	Frequency
	Percent

	unspecified
	1
	5.26%

	10
	1
	5.26%

	9
	1
	5.26%

	8
	5
	26.32%

	7
	6
	31.58%

	6
	2
	10.53%

	5
	3
	15.79%

	Total
	19
	100.00%


For this question, 78.95% of Hotels gave a score of 6 or over.

As a company, we are likely to enrol further employees on these programmes in the 

Future:
	
	Frequency
	Percent

	unspecified
	2
	10.53%

	10
	2
	10.53%

	9
	4
	21.05%

	8
	3
	15.79%

	7
	4
	21.05%

	6
	2
	10.53%

	5
	2
	10.53%

	Total
	19
	100.00%


For this question, 78.95% of Hotels gave a score of 6 or over.

We are impressed by the professionalism of the training:
	
	Frequency
	Percent

	unspecified
	1
	5.26%

	10
	1
	5.26%

	9
	1
	5.26%

	8
	3
	15.79%

	7
	6
	31.58%

	6
	6
	31.58%

	5
	1
	5.26%

	Total
	19
	100.00%


For this question, 89.47% of Hotels gave a score of 6 or over.

We would recommend the programmes to other employers:

	
	Frequency
	Percent

	unspecified
	1
	5.26%

	10
	2
	10.53%

	9
	3
	15.79%

	8
	2
	10.53%

	7
	2
	10.53%

	6
	6
	31.58%

	5
	2
	10.53%

	4
	0
	0.00%

	3
	0
	0.00%

	2
	1
	5.26%

	Total
	19
	100.00%


For this question, 78.96% of Hotels gave a score of 6 or over.

Q2.2
Is there anything not delivered that you would feel would be useful for your


Organisation?

For this question 63.16% of Hotels said yes, 21.05% said no whilst 15.79% did not respond.

Q2.3
What would you like to see developed?

This was a multi-response question,     21 suggestions were made by the Hotel sector with the result shown in the following table.

Management Skills and Marketing were the two most requested courses, both at 14.29%.

	
	
	Frequency
	Percent

	Management skills
	3
	14.29%

	Marketing
	
	3
	14.29%

	Advanced customer care
	2
	9.52%

	Intermediate food hygiene
	2
	9.52%

	Legislation
	
	2
	9.52%

	Wine appreciation
	2
	9.52%

	Food & Beverage Management
	1
	4.76%

	Business courses 
	1
	4.76%

	Business mentor
	1
	4.76%

	Conference & banqueting, 
	1
	4.76%

	Funding
	
	1
	4.76%

	Special events
	1
	4.76%

	Stock control
	1
	4.76%

	Total
	
	21
	100.00%


Section 3 - Perceptions of Training Support
Q3.1
What do you think your organisation expected to gain from undertaking 


training?

	
	
	Frequency
	Percent

	Better customer care
	6
	22.22%

	Better trained staff
	6
	22.22%

	More profit
	4
	14.81%

	Better motivated staff
	4
	14.81%

	Improved standards
	4
	14.81%

	Needed certificate
	1
	3.70%

	Improved knowledge
	2
	7.41%

	Total
	
	27
	100.00%


The Hotel sector cited 27 expectations, with Better customer care and Better trained staff both at 22.22%.

Q3.2
How important do you consider training and development of employees to the 


success or otherwise of your business?

	
	Frequency
	Percent

	No response
	1
	5.26%

	Fairly Important
	0
	0.00%

	Helpful
	0
	0.00%

	Important
	4
	21.05%

	Very Important
	11
	57.89%

	Vital
	3
	15.79%

	Total
	19
	100.00%


As can be seen from the table 73.68% of Hotels thought employee training & development was either Vital or Very Important.

Q3.3
What approach,  if any, do you adopt in planning the training and development 


of yourself and staff?

There was one questionnaire with no response to this question, 7 (36.84%) used a formal approach whilst 8 (42.11%) used an informal approach.  The remainder used a combination of both formal and informal.

Q3.4
If informal, do you have a policy of training?

All of the Hotel respondents said they did have a training policy.

Section 4 - Scottish Borders Tourism Business Forum 
84.21% of the respondents from the Hotel sector had heard of the Scottish Borders Tourism Business Forum.

47.37% know what its role is and who its members are.

73.68% felt that a fully representative, private sector led organisation with a specific focus on the training and development needs of people working in the Scottish Borders Tourism industry can help address their employment-related business needs, especially those to do with recruitment, training and skills development.

57.89% of respondents from the Hotel sector agree with the Forum establishing itself as the key tourism training agency and think this would be of benefit in managing their training requirements.

47.37% of hotel respondents have links with local schools or colleges re recruitment.

89.47% would like to know more about the Scottish Borders Tourism Business Forum.

Section 5 - Training for Success
Because all 7 who  participated in the Training for Success programme were in the Hotel sector
   the responses are therefore the same as outlined in the earlier section, pages 18 / 19.

Section 6 - Business usage of other training provision.
7 (36.84%)  respondents from the Hotel sector did make use of other training opportunities,  3 (15.79%) said they did not.

Training opportunities cited were the same as for the general analysis:  Use of consultant (3);  and 1 each of - Company's own training programme;  

The training providers were also the same as for the general analysis:  BHA;  Century Hotels;  College;  A Glasgow Chef.

The effectiveness of the training in meeting organisational needs were judged to be:

4 Very Effective, and one each for Not Effective and Good, tailored courses..

4. 
Analysis & Evaluation of RHA Telesurvey 

(of non-core training businesses including sectoral appraisal.)

4.1
Introduction

In order to obtain a more complete picture of the incidence of tourism business training in the Borders a second discrete survey was undertaken.  This survey, which took the form of a telesurvey, was addressed to those businesses outside the original "core-training" d'Artagnan sample.  100 businesses were targeted and surveyed - no refusals were encountered - during early March 2001.  The businesses were identified from the Scottish Borders Tourist Board (SBTB) membership lists
.  The telesurvey questionnaire used can be found in Appendix D and the sample structure used in Appendix E.

4.2
Telesurvey Objectives

The telesurvey objectives were adjudged to be:

i) to identify the incidence of training, over the 1996-1999 period, undertaken by the tourism businesses who had not previously been known to S E Borders as having undertaken training
;

ii) to ascertain why training was undertaken, or indeed why training was not undertaken;

iii) to identify "other than S E Borders" sources of training provision
;  and for the business respondent the opportunity

iv) to identify any perceived skills gap.

4.3
Analysis & Evaluation

4.3i
Collective Results

A total of 100 businesses were contacted from the Scottish Borders Tourist Board membership list.  These were spread across the following membership categories:

	Category
	Frequency/Percent

	Attraction
	11

	Bed & Breakfast
	27

	Eating & Drinking
	10

	Hotel & Guest House
	22

	Retail
	5

	Sport & Leisure
	10

	Self Catering
	15

	Total
	100
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Q1
How many staff do you employ?

	Full Time
	Frequency/ Percent
	
	Part Time
	Frequency/ Percent

	0
	6
	
	0
	41

	1
	45
	
	1
	14

	2
	30
	
	2
	15

	3
	8
	
	3
	10

	4
	3
	
	4
	4

	5
	1
	
	5
	2

	7
	1
	
	6
	2

	8
	1
	
	7
	1

	9
	2
	
	8
	2

	10
	1
	
	9
	2

	12
	2
	
	12+
	7

	Total
	100
	
	Total
	100


The maximum number of part time employees recorded was one respondent who employed 24 part timers.

There were no contract employees recorded, the occasional employment figures are shown below.

	Occasional 
	Frequency/ Percent

	0
	93

	2
	1

	3
	2

	5
	1

	7
	1

	10
	1

	22
	1

	Total
	100


Of the 100 establishments contacted only 7 employed occasional workers.

The answers to question one reflect the small size and ownership structure of the majority of tourism businesses in the Borders

Q2
Training Activities:

74% of respondents, or their staff, had undertaken training between 1996 and 1999, a higher than expected figure.

Q3
Percentage of training carried out in-house.

	In-house
	Frequency/percent

	0%
	68

	1-19%
	2

	20-39%
	4

	40-59%
	4

	60-79%
	5

	80-99%
	9

	100%
	8

	Total
	100
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Q4
The sort of in-house training:

	
	Frequency
	Percent
	
	
	Frequency
	Percent

	Occupational
	22
	53.66%
	
	COSH
	1
	2.44%

	Health & Safety
	4
	9.76%
	
	Customer care,
	1
	2.44%

	Finance
	3
	7.32%
	
	Dealing with guest Q's, 
	1
	2.44%

	Hospitality
	3
	7.32%
	
	Manual handling
	1
	2.44%

	Apartment Servicing
	1
	2.44%
	
	ISO9002
	1
	2.44%

	Bar Service & Catering
	1
	2.44%
	
	IT
	1
	2.44%

	Cooking
	1
	2.44%
	
	
	
	


Specifically referenced occupational training examples cited included:  Use of Machines;  Awareness of Exhibits;  and  Waiting & Hospitality.

Q5
Training, other than in-house:

By the Respondent:

	Course
	Run By, if known 
	Frequency
	Percent

	Welcome Host
	SBTB
	49
	30.82%

	Hygiene
	SBTB
	12
	7.55%

	Scotland's Best
	SBTB
	13
	8.18%

	Computers
	SBTB
	10
	6.29%

	Hygiene
	LA
	6
	3.77%

	Cookery
	Cath Tuff

	5
	3.14%

	Marketing
	SBTB
	5
	3.14%

	First Aid
	SBTB
	8
	5.03%

	Languages 
	SBTB
	5
	2.52%

	Awareness
	SBTB
	3
	0.63%

	Hygiene
	
	3
	1.89%

	Computers
	College
	2
	1.26%

	First Aid
	Agric TB
	2
	1.26%

	Conservation Project Management  
	1
	0.63%

	Internet
	College
	1
	0.63%

	Pub licence training 
	LA
	1
	0.63%

	Breakfasts 
	SBTB
	1
	0.63%

	Cellar management
	Carlsberg/Tetley
	1
	0.63%

	Computers
	College
	1
	0.63%

	Computers
	
	1
	0.63%

	Disability awareness
	SBTB
	1
	0.63%

	First Aid
	Health Board
	1
	0.63%

	First Aid
	LA
	1
	0.63%

	First Aid
	RNLI
	1
	0.63%

	IIP
	SE Borders
	1
	0.63%

	Health & Safety
	SBTB
	1
	0.63%

	Language 
	SBTB
	1
	0.63%

	Health & Safety
	
	1
	0.63%

	HGV 
	LA
	1
	0.63%

	Horse Management 
	Oakridge College
	1
	0.63%

	Hygiene
	Hawick College
	1
	0.63%

	Hygiene
	Private
	1
	0.63%

	IIP 
	at Company
	1
	0.63%

	Internet
	SBTB
	1
	0.63%

	IT 
	SE Borders
	1
	0.63%

	Licensing
	
	1
	0.63%

	Packed lunch
	
	1
	0.63%

	Referees course
	 Clay pigeon shooting association
	1
	0.63%

	Risk assessment,
	
	1
	0.63%

	Sage
	Borders College
	1
	0.63%

	Scotland's Best
	Stirling
	1
	0.63%

	Scotland's Best
	
	1
	0.63%

	Supervising for Success         Anstruther College
	1
	0.63%

	Training for Tourism
	SBTB
	1
	0.63%

	Welcome Host
	CTB
	1
	0.63%

	Collection care
	S M S 
	1
	0.63%

	First Aid
	Private Firm
	1
	0.63%

	HE diploma
	Borders College
	1
	0.63%

	Hygiene
	Berwick Hosp
	1
	0.63%

	Finance
	SBTB
	1
	0.63%

	Total
	
	159
	100.00%

	
	
	
	


The qualifications obtained by the respondents are shown in the following table:

	
	Frequency
	Percent

	Computer cert
	1
	4.76%

	First Aid Certificate
	2
	9.52%

	H & S Advanced Diploma
	1
	4.76%

	Hygiene cert
	13
	61.90%

	HE Diploma
	1
	4.76%

	HGV licence
	1
	4.76%

	LA cert
	1
	4.76%

	Trail Riding approved
	1
	4.76%

	Total
	21
	100.00%


Staff Training:
	Course
	Run By
	Frequency
	Percent

	Hygiene
	SBTB
	10
	25.64%

	Welcome Host
	SBTB
	9
	23.08%

	First Aid
	SBTB
	4
	10.26%

	Scotland's Best
	SBTB
	3
	7.69%

	Marketing
	SBTB
	2
	5.13%

	Chef Apprenticeship
	
	1
	2.56%

	BHS
	
	1
	2.56%

	First Aid
	Priory Training
	1
	2.56%

	Hygiene
	Hospital
	1
	2.56%

	Hygiene
	LA
	1
	2.56%

	Hygiene
	Private Firm
	1
	2.56%

	Hygiene
	 Border College
	1
	2.56%

	Advanced Hygiene
	Borders College
	1
	2.56%

	Risk Assessment
	
	1
	2.56%

	Licensee training
	
	1
	2.56%

	Corgi for Gas
	
	1
	2.56%

	Total
	
	39
	100.00%


With the following qualifications obtained:

3 Hygiene certificates, and 1 of each of the following:   First Aid;  BHS;  LA;  SBTB; Scottish License Certificate.

Q6
Why did you undertake / organise these training activities?

	Reason Given
	Frequency
	Percent

	To improve standards of operation
	33
	33.33%

	To comply with legislation
	30
	30.30%

	To keep up to date
	25
	25.25%

	Other
	11
	11.11%

	
	99
	100.00%


This question was not answered by the 26%  who did not undertake training,   some respondents gave more than one reason.   Responses to "other" were primarily:  Interested in;   or  Pressurised by SBTB.
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Q7
Do you or your staff plan to do any training in the near future?

	
	Frequency/Percent

	Unsure
	2

	Yes
	45

	No
	53

	Total
	100


45% were planning to do more training.
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Q8
If yes, in what areas?

	
	Frequency
	Percent

	First Aid
	11
	18.97%

	Food Hygiene
	20
	34.48%

	Fire Training
	5
	8.62%

	Management
	5
	8.62%

	Computer/Internet
	17
	29.31%

	
	58
	100.00%
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Other courses planned include:

Copy writing;  DTP;  Fitness training;  Menu planning  & cooking;  Service;  Web design;  Welcome Host for walkers & pony trekkers;  Wine training.

Q9
If no training planned, why?

The following reasons were given:

	
	Frequency
	Percent

	Not necessary
	41
	67.21%

	Lack of time
	1
	1.64%

	Already qualified
	6
	9.84%

	No staff
	11
	18.03%

	Too costly
	2
	3.28%

	
	61
	100.00%


Only one other reason was given - that they had good bookings.

The "Not Necessary" category is disturbingly high.

Q10
Did you access training from the following sources?

This was a multi-response question.

	
	Frequency
	Percent   

	Borders College
	13
	35.14%

	S E Borders
	17
	45.95%

	Lauder College
	0
	0.00%

	Heriot  Watt University
	3
	8.11%

	Telford
	0
	0.00%

	Queen Margaret
	2
	5.41%

	Napier University
	2
	5.41%

	Total
	37
	100.00%


Q11
Type of Training from above sources:

Again a multi-response question.

	Borders College
	Frequency
	Percent

	DTP
	3
	20.00%

	Catering
	2
	13.33%

	Computer
	2
	13.33%

	Hygiene
	2
	13.33%

	Advanced Hygiene
	1
	6.67%

	Computers gateway
	1
	6.67%

	Dip HE
	1
	6.67%

	Practical catering
	1
	6.67%

	Sage accounts
	1
	6.67%

	Up for learning
	1
	6.67%

	Total
	15
	100.00%


	S E Borders
	Frequency
	Percent

	B & B operators training
	1
	7.69%

	Computer training
	4
	30.77%

	IIP
	1
	7.69%

	Hygiene
	2
	15.38%

	HGV licence
	1
	7.69%

	IT support
	2
	15.38%

	Management
	1
	7.69%

	Marketing
	1
	7.69%

	Total
	13
	100.00%


Lauder College & Telford - none.

	Heriot Watt University
	Frequency
	Percent

	Computers
	2
	66.67%

	Hygiene
	1
	33.33%

	Total
	3
	100.00%

	Queen Margaret
	Frequency
	Percent  

	Conservation etc
	1
	50.00%

	Tourism degree
	1
	50.00%

	Total
	2
	100.00%


Napier - one did General Licensing.

Q12
Skills Gaps:

	
	Frequency/Percent

	Yes
	39

	No
	61

	Total
	100
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Q13
If yes are the gaps in:

	
	Frequency
	Percent 

	Communications
	5
	13.89%

	IT
	23
	63.89%

	Management
	4
	11.11%

	Personnel
	3
	8.33%

	Craft
	1
	2.78%

	Total
	36
	100.00%
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Other Comments:

	
	Frequency
	
	
	Frequency

	WH a waste of time
	3
	
	On going training
	1

	Lack of local knowledge
	2
	
	Poor marketing course
	1

	Too old for training
	2
	
	Prefer professional  trainers
	1

	Too small
	2
	
	Problem with new regulations
	1

	Scotland's Best a waste of time
	2
	
	Quality assurance
	1

	Just left SBTB
	2
	
	Quality of training is poor
	1

	50% Scottish Museums training
	1
	
	SBTB training excellent
	1

	Also LA training in child protection
	1
	
	SBTB training good
	1

	Also training at Hawick
	1
	
	Something on employment law
	1

	Benchmarking would be useful
	1
	
	Specialist training required
	1

	Health & safety courses
	1
	
	Trade disappearing
	1

	If you are doing it you shouldn't need training
	1
	
	Training also at Tweed Horizons

 (LANTRA - Rural Diversification Funds)
	1

	Mentoring
	1
	
	Training experiences good
	1

	More on marketing
	1
	
	Training in languages
	1

	No time/money
	1
	
	Would like WP & ongoing training
	1

	Oct/Nov for courses
	1
	
	
	

	
	
	
	
	


4.3.ii
Sectoral Appraisal

The split across the sectors is shown below (as in general analysis & evaluation).

	Category
	Frequency/Percent

	Attraction
	11

	Bed & Breakfast
	27

	Eating & Drinking
	10

	Hotel & Guest House
	22

	Retail
	5

	Sport & Leisure
	10

	Self Catering
	15

	Total
	100


Q1
How many staff do you employ?

The following table shows the percentage of full time staff within each sector.

	Staff 
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest house
	Retail
	Sport & Leisure
	Self Catering

	0
	27.27%
	3.71%
	
	
	
	
	13.33%

	1
	45.46%
	51.85%
	40.00%
	27.26%
	20.00%
	30.00%
	80.00%

	2
	27.27%
	44.44%
	20.00%
	27.26%
	40.00%
	40.00%
	6.67%

	3
	
	
	20.00%
	18.18%
	40.00%
	
	

	4
	
	
	10.00%
	4.55%
	
	10.00%
	

	5
	
	
	
	
	
	10.00%
	

	7
	
	
	
	4.55%
	
	
	

	8
	
	
	
	4.55%
	
	
	

	9
	
	
	10.00%
	4.55%
	
	
	

	10
	
	
	
	4.55%
	
	
	

	12
	
	
	
	4.55%
	
	10.00%
	

	Total
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%


The following table shows the percentage of part time staff within each sector.

	Staff
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest house
	Retail
	Sport & Leisure
	Self Catering

	0
	81.82%
	77.78%
	10.00%
	22.73%
	20.00%
	20.00%
	13.33%

	1
	9.09%
	3.70%
	
	18.18%
	20.00%
	20.00%
	33.33%

	2
	
	14.81%
	10.00%
	13.64%
	20.00%
	20.00%
	26.67%

	3
	
	
	
	18.18%
	40.00%
	10.00%
	20.00%

	4
	
	3.70%
	10.00%
	4.55%
	
	
	6.67%

	5
	
	
	10.00%
	4.55%
	
	
	

	6
	
	
	10.00%
	
	
	10.00%
	

	7
	
	
	10.00%
	
	
	
	

	8
	
	
	10.00%
	4.55%
	
	
	

	9
	
	
	10.00%
	4.55%
	
	
	

	12+
	9.09%
	
	20.00%
	9.10%
	
	20.00%
	

	Total
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%


The following table shows the percentage of occasional staff within each sector.

	Staff
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest house
	Retail
	Sport & Leisure
	Self Catering

	0
	72.73%
	100.00%
	90.00%
	90.91%
	100.00%
	100.00%
	93.33%

	2
	
	
	10.00%
	
	
	
	

	3
	
	
	
	9.09%
	
	
	

	5
	
	
	
	
	
	
	6.67%

	7
	9.09%
	
	
	
	
	
	

	10
	9.09%
	
	
	
	
	
	

	22
	9.09%
	
	
	
	
	
	

	Total
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%


Q2
Training Activities

The following table shows the number and percentage within each sector who had  undertaken training between 1996 and 1999.

	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	Number
	2
	20
	8
	21
	3
	9
	11

	Percent
	18.18%
	74.07%
	80.00%
	95.45%
	60.00%
	90.00%
	73.33%


This is illustrated in the following chart.
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Q3
Percentage of training carried out in-house.

	In house Training 
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	0%
	72.73%
	96.30%
	30.00%
	40.91%
	40.00%
	60.00%
	93.33%

	1-19%
	
	
	
	9.09%
	
	
	

	20-39%
	
	
	10.00%
	4.55%
	20.00%
	
	6.67%

	40-59%
	18.18%
	
	
	
	
	20.00%
	

	60-79%
	
	3.70%
	10.00%
	9.09%
	
	10.00%
	

	80-99%
	
	
	50.00%
	18.18%
	
	
	

	100%
	9.09%
	
	
	18.18%
	40.00%
	10.00%
	

	Total
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%


Q4
The sort of in-house training undertaken. 

 This was a multi-response question giving the following results:

For the Attraction sector the following in-house training courses were each undertaken by one respondent - First Aid, Health & Safety,  Hospitality, and Finance

One respondent in the B & B sector did Occupational training.

In the Eating & Drinking sector eight respondents did Occupational training.

For the Hotel & Guest House sector, Bar Service & Catering training,  Health &   Safety  and IT training were each done by one respondent,  two did Hygiene training.

Three respondents in the Retail sector did Occupational training.

In Sport & Leisure, the following courses were each undertaken by one respondent:  Cooking;  ISO9002;  First Aid;  COSH;  Health &   Safety;  Occupational;    Manual   Handling;  and Customer Care.

The Self Catering sector had one respondent doing Apartment Servicing and one doing Customer Care.

Q5
Training, other than in-house.

This was a multi-response question with respondents attending more than one course.   The following tables show the number, and the percentage, of respondents from each sector who attended each course.  i.e.  36% of the Attraction sector did a Welcome Host course as did 56% of the B & B's.

	
	Attraction
	B & B
	

	
	Count
	Percent
	
	Count
	Percent

	Welcome Host
	4
	36.36%
	
	15
	55.56%

	Hygiene
	
	
	
	11
	40.74%

	Computers
	2
	18.18%
	
	1
	3.70%

	Scotland's Best
	1
	9.09%
	
	4
	14.81%

	First Aid
	1
	9.09%
	
	2
	7.41%

	Cookery
	
	
	
	6
	22.22%

	Languages
	
	
	
	3
	11.11%

	Marketing
	
	
	
	1
	3.70%

	Pub licence training
	
	
	
	

	Health & Safety
	
	
	
	
	

	IIP
	
	
	
	
	

	Awareness
	
	
	
	2
	7.41%

	Conservation
	1
	9.09%
	
	
	

	Sage
	
	
	
	
	

	Cellar management
	
	
	
	

	
	Attraction
	
	B & B
	

	Collection care
	1
	9.09%
	
	
	

	Disability awareness
	
	
	
	

	Finance
	
	
	
	1
	3.70%

	HE diploma 
	
	
	
	1
	3.70%

	HGV (LA)
	
	
	
	
	

	Horse Management
	
	
	
	

	Referees course (Clay pigeon shooting association)
	
	
	

	Risk assessment
	
	
	
	
	

	Supervising for Success
	
	
	
	

	Training for Tourism 
	
	
	1
	3.70%

	Total
	10
	
	
	47
	


	
	Eating & Drinking
	Hotel &

Guest House

	
	Count
	Percent
	Count
	Percent

	Welcome Host
	5
	50.00%
	10
	45.45%

	Hygiene
	4
	40.00%
	5
	22.73%

	Computers
	
	
	4
	18.18%

	Scotland's Best
	
	2
	9.09%

	First Aid
	
	
	2
	9.09%

	Cookery
	
	
	
	

	Languages
	
	
	1
	4.55%

	Marketing
	
	
	1
	4.55%

	Pub licence training
	1
	10.00%
	1
	4.55%

	Health & Safety
	1
	10.00%
	
	

	IIP
	
	
	
	

	Conservation
	
	
	

	Sage
	
	
	1
	4.55%

	Awareness
	
	
	
	

	Cellar management
	1
	10.00%
	
	

	Collection care
	
	
	

	Disability awareness 
	
	
	

	Finance
	
	
	
	

	HE diploma 
	
	
	

	HGV (LA)
	
	
	
	

	Horse Management 
	
	
	

	Referees course (Clay pigeon shooting association)

	Risk assessment
	
	1
	4.55%

	Supervising for Success
	
	

	Training for Tourism 
	
	

	Totals
	12
	28
	


	
	Retail
	Sport & Leisure
	Self Catering

	
	Count
	Percent
	Count
	Percent
	Count
	Percent

	Welcome Host
	3
	60.00%
	5
	50.00%
	8
	53.33%

	Hygiene
	
	
	2
	20.00%
	2
	13.33%

	Computers
	4
	80.00%
	1
	10.00%
	5
	33.33%

	Scotland's Best
	
	1
	10.00%
	7
	46.67%

	First Aid
	1
	20.00%
	3
	30.00%
	5
	33.33%

	Cookery
	
	
	
	
	2
	13.33%

	Languages
	
	
	
	
	1
	6.67%

	Marketing
	
	
	
	
	3
	20.00%

	Pub licence training
	
	
	
	
	

	Health & Safety
	
	1
	10.00%
	
	

	IIP
	
	
	2
	20.00%
	
	

	Conservation
	
	
	
	
	

	Sage
	
	
	
	
	
	

	Awareness
	
	
	
	
	1
	6.67%

	Cellar management
	
	
	
	
	

	Collection care
	
	
	
	
	

	Disability awareness 
	
	
	
	1
	6.67%

	Finance
	
	
	
	
	
	

	HE diploma 
	
	
	
	
	
	

	HGV (LA)
	
	
	1
	10.00%
	
	

	Horse Management 
	
	1
	10.00%
	
	

	Referees course (Clay pigeon shooting association)
	1
	10.00%
	
	

	Risk assessment
	
	
	
	
	

	Supervising for Success
	
	1
	10.00%
	
	

	Training for Tourism 
	
	
	
	

	Totals
	8
	19
	
	35
	


e.g.  3 respondents from the Retail sector had attended a Welcome Host course, this is 60% of the retail sector businesses interviewed.

Certificates obtained were:

Attraction sector;   Computer 1.

Bed & Breakfast sector;  Hygiene, 3;  HE diploma, 1.

Eating & Drinking sector;  Hygiene, 1;  LA certificate, 1.

Hotel & Guest House sector;  Hygiene, 6.

Retail sector;  none.

Sport & Leisure sector;  Advanced Health & Safety, 1;   HGV, 1;  Trail Riding Approved, 1;  

Self Catering;  First Aid, 2;  Hygiene, 3.

Staff Training:

Hygiene is the most popular course, attended by 5 (45.45%) from the Eating & Drinking sector and 7 (31.82%) from the Hotel & Guest House sector.

Welcome Host was attended by 6 (27.27%) from the Hotel & Guesthouse sector and 2 (20%) from Sport & Leisure.

Scotland's Best was attended by 2 (9.09%) from the Hotel & Guest House sector, 

2  (20%) from Sport & Leisure and 1 (6.66%) from Self catering.

First Aid was attended by 3 (30%) from Sport & Leisure and 1 ( 4.55%) from the Hotel & Guest House sector.

Marketing was attended by 1 (4.55%)  from the Hotel & Guest House sector and 

1 (10%)  from Sport & Leisure.

There was 1 chef apprentice in the Hotel & Guest House sector, Risk Assessment was also attended by 1 person from this sector, as was Licensee Training.

Corgi for Gas training was attended by 1 person from the Sport & Leisure sector.

The following qualifications were obtained:

The Hotel & Guest House sector obtained 3 hygiene certifications, 1 First Aid & 1 Scottish Licensee Certificate;  the Eating & Drinking sector had 1LA & 1 SBTB certificate;   and the Sport & Leisure sector had 1 BHS certificate.

Q6
Why did you undertake / organise these training activities?

This was a multi-response question with most respondents giving more that 1 answer.

The percentages shown are per sector, i.e. 9.09% of the Attraction sector gave "To improve standards of Operation" as the reason they undertook the training, but this was only 1 respondent.  33% of B & B's undertook training in order to "improve standards of operation".

	
	To improve standards

 of Operation
	To comply with Legislation
	  To Keep up

   to Date
	Other

	
	Count
	Sector %
	Count
	Sector %
	Count
	Sector %
	Count
	Sector %

	Attraction
	1
	9.09%
	1
	9.09
	1
	9.09
	
	

	B & B
	9
	33.33%
	3
	11.11
	6
	22.22
	5
	18.52

	Eating & Drinking
	1
	10.00%
	5
	50.00
	4
	40.00
	
	

	Hotel & Guest house
	14
	63.64%
	14
	63.64
	6
	27.27
	
	

	Retail
	
	
	
	
	2
	40.00
	
	

	Sport & Leisure
	4
	40.00%
	4
	40.00
	3
	30.00
	1
	10.00

	Self Catering
	4
	28.57%
	3
	20.00
	3
	25.00
	5
	38.46


Q7
Do you or your staff plan to do any training in the near future?

	
	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	Unsure
	Count
	1
	
	
	1
	
	
	

	
	Sector %
	9.09%
	
	
	4.55%
	
	
	

	Yes
	Count
	3
	9
	3
	15
	1
	8
	6

	
	Sector %
	27.27%
	33.33%
	30.00%
	68.18%
	20.00%
	80.00%
	40.00%

	No
	Count
	7
	18
	7
	6
	4
	2
	9

	
	Sector %
	63.64%
	66.67%
	70.00%
	27.27%
	80.00%
	20.00%
	60.00%

	Total
	Count
	11
	27
	10
	22
	5
	10
	15

	
	Sector %
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%
	100.00%


The percentage of respondents in each category who were planning to do more training is shown in the following graph.
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As can be seen, 80% of respondents from the Sport & Leisure sector were planning more training, this compares with only 20% of respondents from the Retail sector.

Q8
If yes, in what areas?

As this was a multi-response question, most respondents cited more than one area of training,  The percentages shown are for the number of respondents from each sector who were interested in training in a particular subject.  9% of the Attractions were interested in First Aid.

	
	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	First Aid
	Count
	1
	
	
	5
	
	4
	1

	
	sector %
	9.09%
	
	
	22.73%
	
	40.00%
	6.67%

	Food Hygiene
	Count
	
	2
	
	14
	
	3
	1

	
	sector %
	
	7.41%
	
	63.64%
	
	30.00%
	6.67%

	Fire Training
	Count
	
	2
	
	17
	
	3
	1

	
	sector %
	
	7.41%
	
	77.27%
	
	30.00%
	6.67%

	Management
	Count
	
	1
	1
	3
	
	
	

	
	sector %
	
	3.70%
	10.00%
	13.64%
	
	
	

	Computer/

Internet
	Count
	1
	5
	
	8
	1
	
	2

	
	sector %
	9.09%
	18.52%
	
	36.36%
	20.00%
	
	13.33%


Q9
If no training planned, why?

This gives the following results, per sector.

	
	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	Not Necessary
	Count
	6
	15
	5
	2
	4
	
	9

	
	Sector %
	54.55%
	55.56%
	50.00%
	9.09%
	80.00%
	
	60.00%

	Lack of Time
	Count
	
	1
	
	
	
	
	

	
	Sector %
	3.70%
	
	
	
	
	

	Already Qualified
	Count
	
	3
	3
	
	
	
	

	
	Sector %
	100.00%
	30.00%
	
	
	
	

	No Staff
	Count
	4
	6
	
	1
	
	
	

	
	Sector %
	36.36%
	22.22%
	
	4.55%
	
	
	

	Too Costly
	Count
	1
	1
	
	
	
	
	

	
	Sector %
	9.09%
	3.70%
	
	
	
	
	


As can be seen, the main reason given by those not planning training was that it was not considered necessary.

Q10
Did you access training from the following sources?

	
	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	Borders College
	Count
	1
	1
	1
	6
	2
	
	2

	
	Sector %
	9.09%
	3.70%
	10.00%
	27.27%
	40.00%
	
	13.33%

	S E Borders
	Count
	2
	5
	1
	5
	
	2
	2

	
	Sector %
	18.18%
	18.52%
	10.00%
	22.73%
	
	20.00%
	13.33%

	Heriot Watt University
	Count
	
	1
	
	
	
	
	2

	
	Sector %
	3.70%
	
	
	
	
	13.33%

	Queen Margaret
	Count
	1
	
	
	
	
	
	1

	
	Sector %
	9.09%
	
	
	
	
	
	6.67%

	Napier University
	Count
	
	
	
	1
	1
	
	

	
	Sector %
	
	
	4.55%
	20.00%
	
	


Borders College and S E Borders were the most popular,  both used by six out of the seven sectors.

It was not possible to get any meaningful data by analysing the type of training from each establishment by each sector.

Q12
Skills Gaps.

	
	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	Yes
	Count
	3
	10
	2
	9
	1
	4
	10

	
	Sector %
	27.27%
	37.04%
	20.00%
	40.91%
	20.00%
	40.005
	66.67%

	No
	Count
	8
	17
	8
	13
	4
	6
	5

	
	Sector %
	72.73%
	62.96%
	80.00%
	59.09%
	80.00%
	60.00%
	33.33%


The percentage of respondents from each sector who recognised that they had a skill gap is illustrated in the following graph.
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Q13
If yes, are the gaps in?

	
	
	Attraction
	B & B
	Eating & Drinking
	Hotel & Guest House
	Retail
	Sport & Leisure
	Self Catering

	Communication
	Count
	1
	2
	
	
	
	1
	1

	
	Sector %
	9.09%
	7.41%
	
	
	
	10.00%
	6.67%

	IT
	Count
	2
	5
	
	7
	1
	2
	6

	
	Sector %
	18.18%
	18.52%
	
	31.82%
	20.00%
	20.00%
	40.00%

	Management
	Count
	
	2
	1
	
	
	1
	

	
	Sector %
	7.41%
	10.00%
	
	
	10.00%
	

	Personnel
	Count
	
	
	1
	1
	
	
	1

	
	Sector %
	
	10.00%
	4.55%
	
	
	6.67%

	Craft
	Count
	
	
	
	1
	
	
	

	
	Sector %
	
	
	4.55%
	
	
	

	Total
	Count
	11
	27
	10
	22
	5
	10
	15


IT was cited by six of the seven sectors.

It was not possible to analyse the "other comments"  per sector.

5.
Key Findings

5.1
d'Artagnan Data

The principal sectoral sample group was of Hotels (19 respondents) followed by Attractions and Guest Houses (both with 4 respondents).

Of those specifying the number of employees, 32% employed less than 10.

55% were prepared to contribute to their employees personal development (63% for the Hotel sector).  68% said they would pay the full cost of training if it was identified.

Almost 50% stated that they had a training plan but only 34% said they reviewed it and a mere 6% that they implemented changes.

30% organised informal training;  21% had formal training activities and 21% organised training "as required".

A high proportion of respondents, almost 90%, were aware of S E Borders external training subsidies.

Welcome Host and Scotland's Best accounted for 54% of all courses attended.  10% of the other stated courses attended were "legal requirement" courses.

In terms of the programmes attended, almost 83% gave a score of 6 or over in that they felt that the programmes improved job knowledge.  Similarly, almost 83% of  what was delivered was considered to be what they, as employers wanted.   87% considered the programmes of good value for money and 85% would enrol further employees on the courses.  Business benefits were delivered.

Of other discreet programmes, Advanced Customer Care was the most requested at 18%, followed by Management Skills and Marketing, both at 13%.

Unfortunately only just over 68% considered employee training and development as Vital or Very Important.

In respect of the Forum, a high proportion of respondents had heard of it - 85%, but only 53% knew its role and membership.

7 responded to the TFS questions,  all were in the Hotel sector.  71% felt that the support provided offered good value for money. 

19% of respondents used other external training opportunities.

5.2
Telesurvey

Structured very differently to the d'Artagnan research and with different objectives, the Telesurvey research, across a broader spectrum of businesses produced different results.

From the collective results 75% of respondents or their staff had undertaken training, a much higher than expected figure.  This ranged from 96% in the Hotel and Guest House sector to 18% in the Attractions sector.  Most of the training was externally provided.

Welcome Host and Scotland's Best constituted 39% of all external training.

From a multi-response question, 33% stated that they undertook training to improve standards and 30% to comply with legislation.

45% indicated that they planned to do training in the near future - this ranged from 80% in the Sport & Leisure sector to 20% in the Attraction sector.

Unfortunately 67% of those not doing training gave the reason as "it was not necessary",   80% in the retail sector to 55% in the Attraction sector.

39% said there were skill gaps - the most frequently cited "gap" was in IT (63%).

� EMBED Excel.Chart.8 \s ���








� Source: Scottish Enterprise Borders.   Many other businesses are indirectly involved in tourism together with large number of indirect and induced jobs.


� E.g.  Management Skills, Tourism IT Support etc.





� Based upon information supplied by d'Artagnan


� Based upon information supplied by d'Artagnan


� Permission to use this information was granted in late February 2001.


� It was felt that the target businesses should be over a broader range of SBTB membership categories that the d'Artagnan research.


� The "complementary-fit review" identified in the original Evaluation Brief.


� TFC Food Services
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Type of Organisation

0.1489
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0.3404

0.0213
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32

				2		14		29.79

				Depends		6		12.77

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		7		14.89

				9		4		8.51

				8		9		19.15

				7		11		23.40

				6		7		14.89

				5		5		10.64

				2		1		2.13

				0		1		2.13

				Total		47		100.00

		Q2 2

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Years of Operation



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10																A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Employers Prepared to Contribute



		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0
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Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69		Communications		13.89%

				IT		23		63.89%		23		92		IT		63.89%

				Management		4		11.11%		4		96		Management		11.11%

				Personnell		3		8.33%		3		99		Personnell		8.33%

				Craft		1		2.78%		1		100		Craft		2.78%

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		0
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Categories
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Frequency

Percentage of training

Establishments

In-house Training



		0
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Reasons for Training



		0

		0

		0



Future Training



		0

		0

		0

		0

		0



Type of Training Planned

Computer/ Internet
29%



		0

		0



Skills Gaps



		0

		0

		0

		0

		0



Subjects

Communication
14%



		Category * Q1ft Crosstabulation

		Count																												Total

						Q1ft																						Total

						0		1		2		3		4		5		7		8		9		10		12				11

		Category		A		3		5		3																		11		11

				BB		1		14		12																		27		27

				E & D				4		2		2		1								1						10		27

				H & GH				6		6		4		1				1		1		1		1		1		22		10

				R				1		2		2																5		10

				S & L				3		4				1		1										1		10		22

				SC		2		12		1																		15		22

		Total				6		45		30		8		3		1		1		1		2		1		2		100		5

		Q1ft * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		Q1ft		0		Count		3		1										2		6

						% within Category		27.27		3.70										13.33		6

				1		Count		5		14		4		6		1		3		12		45

						% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00		45

				2		Count		3		12		2		6		2		4		1		30

						% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67		30

				3		Count						2		4		2						8

						% within Category						20.00		18.18		40.00						8

				4		Count						1		1				1				3

						% within Category						10.00		4.55				10.00				3

				5		Count												1				1

						% within Category												10.00				1

				7		Count								1								1

						% within Category								4.55								1

				8		Count								1								1

						% within Category								4.55								1

				9		Count						1		1								2

						% within Category						10.00		4.55								2

				10		Count								1								1

						% within Category								4.55								1.00

				12		Count								1				1				2

						% within Category								4.55				10.00				2

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00		100

		Full time				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		0		% within Category		27.27		3.70										13.33

		1		% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00

		2		% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67

		3		% within Category						20.00		18.18		40.00

		4		% within Category						10.00		4.55				10.00

		5		% within Category												10.00

		7		% within Category								4.55

		8		% within Category								4.55

		9		% within Category						10.00		4.55

		10		% within Category								4.55

		12		% within Category								4.55				10.00

		Total		Count		11		27		10		22		5		10		15

				% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00

				Q1pt * Category Crosstabulation

										Category														Total

		Full time		Q1pt				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								0		81.82		77.78		10.00		22.73		20.00		20.00		13.33		41

								1		9.09		3.70				18.18		20.00		20.00		33.33		14

								2				14.81		10.00		13.64		20.00		20.00		26.67		15

								3								18.18		40.00		10.00		20.00		10

								4				3.70		10.00		4.55						6.67		4

								5						10.00		4.55								2

								6						10.00						10.00				2

								7						10.00										1

								8						10.00		4.55								2

								9						10.00		4.55								2

								12+		9.09				20.00		9.10				20.00				1

								13																1

								14								4.55								1

								15												10.00				1

								16						10.00										1

								19								4.55								1

								24												10.00				1

				Total				Count		11		27		10		22		5		10		15		100

								% within Category		100		100		100		100		100		100		100		100

								Q1occ * Category Crosstabulation

														Category														Total

								Q1occ				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

												0		72.73		100.00		90.00		90.91		100.00		100.00		93.33		93.00

												2						10.00										1.00

												3								9.09								2.00

												5														6.67		1.00

												7		9.09														1.00

												10		9.09														1.00

												22		9.09														1.00

												Total		11		27		10		22		5		10		15		100

														100		100		100		100		100		100		100		100

		Q2 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				1		Number		2		20		8		21		3		9		11		74

						Percent		18.18		74.07		80.00		95.45		60.00		90.00		73.33		74

				2		Count		9		7		2		1		2		1		3		25

						% within Category		81.8181818182		25.9259259259		20		4.5454545455		40		10		20		25

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		Percent		18.18%		74.07%		80.00%		95.45%		60.00%		90.00%		73.33%

		Q3 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

						0%		72.73		96.30		30.00		40.91		40.00		60.00		93.33		68

						1-19%								9.09								2

						20-39%						10.00		4.55		20.00				6.67		4

						40-59%		18.18										20.00				4

						60-79%				3.70		10.00		9.09				10.00				5

						80-99%						50.00		18.18								9

						100%		9.09						18.18		40.00		10.00				8

		Q4 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

						Bar service & catering								4.55								1

						Cooking												10				1

						Apartment servicing														6.67		1

						Hygiene								9.10								1

						ISO9002												10				1

						First Aid		9.09										10				1

						COSH												10				1

						Health & Safety		9.09						4.55				10				1

						Hospitality		9.09														1

						Finance		9.09														1

						IT								4.55								1

						Occupational				3.70		80		36.38		60		10				14

						Manual handling												10

						Customer care												10		6.67

						Q5you * Category Crosstabulation

												Category														Total

						Attraction				B & B						Eating & Drinking				Hotel & Guest house								Retail				Sport & Leisure				Self Catering

						Count		Percent		Count		Percent				Count		Percent		Count		Percent						Count		Percent		Count		Percent		Count		Percent

				Welcome Host		4		36.36%		15		55.56%		Welcome Host		5		50.00%		10		45.45%				Welcome Host		3		60.00%		5		50.00%		8		53.33%

				Hygiene						11		40.74%		Hygiene		4		40.00%		5		22.73%				Hygiene						2		20.00%		2		13.33%

				Computers		2		18.18%		1		3.70%		Computers						4		18.18%				Computers		4		80.00%		1		10.00%		5		33.33%

				Scotlands Best		1		9.09%		4		14.81%		Scotlands Best						2		9.09%				Scotlands Best						1		10.00%		7		46.67%

				First Aid		1		9.09%		2		7.41%		First Aid						2		9.09%				First Aid		1		20.00%		3		30.00%		5		33.33%

				Cookery						6		22.22%		Cookery												Cookery										2		13.33%

				Languages						3		11.11%		Languages						1		4.55%				Languages										1		6.67%

				Marketing						1		3.70%		Marketing						1		4.55%				Marketing										3		20.00%

				Pub license training										Pub license training		1		10.00%		1		4.55%				Pub license training

				Health & Safety										Health & Safety		1		10.00%								Health & Safety						1		10.00%

				IIP										IIP												IIP						2		20.00%

				Know area						2		7.41%		Know area												Know area

				Conservation		1		9.09%						Conservation												Conservation

				Sage										Sage						1		4.55%				Sage

				Awareness										Awareness												Awareness										1		6.67%

				Cellar management										Cellar management		1		10.00%								Cellar management

				collection care		1		9.09%						collection care												collection care

				Disability awareness										Disability awareness												Disability awareness										1		6.67%

				Finance						1		3.70%		Finance												Finance

				HE diploma						1		3.70%		HE diploma												HE diploma

				HGV (LA)										HGV (LA)												HGV (LA)						1		10.00%

				Horse Management										Horse Management												Horse Management						1		10.00%

				Referees course (Clay pigeon shooting ass)										Referees course (Clay pigeon shooting ass)												Referees course (Clay pigeon shooting ass)						1		10.00%

				Risk assessment										Risk assessment						1		4.55%				Risk assessment

				Supervising for Success										Supervising for Success												Supervising for Success						1		10.00%

				Training for Tourism (sbtb)						1		3.70%		Training for Tourism (sbtb)												Training for Tourism (sbtb)

		youqualification * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Computer cert		Count		1														1

						% within Category		9.0909090909														1

				F & H=Cert		Count														1		1

						% within Category														6.6666666667		1

				F=Cert		Count														1		1

						% within Category														6.6666666667		1

				H & S Advanced Diploma		Count												1				1

						% within Category												10				1

				H cert		Count				3		1		6								10

						% within Category				11.1111111111		10		27.2727272727								10

				H=Cert		Count														1		1

						% within Category														6.6666666667		1

				H=Cert,		Count														1		1

						% within Category														6.6666666667		1

				HE Diploma		Count				1												1

						% within Category				3.7037037037												1

				HGV licence		Count												1				1

						% within Category												10				1

				LA cert		Count						1										1

						% within Category						10										1

				Trail Riding approved		Count												1				1

						% within Category												10				1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q5staff * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Chef Apprenticeship		Count								1								1

						% within Category																1

				F		Count								1				3				1

				BHS		% within Category												2				1

				H		Count						5		7								1

				WH		% within Category								6				2				1

						% within Category																1

				Mktg		Count								1				1				1

						% within Category																1

				SB		Count								2				2		1		1

				risk assessment		% within Category								1								1

				licensee training		Count								1								1

				Corgi for Gas		Count												1				1

		staffqualification * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		staffqualification				Count		11		27		8		17		5		9		15		92

						% within Category		100		100		80		77.2727272727		100		90		100		92

				BHS cert		Count												1				1

						% within Category												10				1

				F cert		Count								1								1

						% within Category								4.5454545455								1

				H cert		Count								3								3

						% within Category								13.6363636364								3

				LA cert		Count						1										1

						% within Category						10										1

				Scottish License cert		Count								1								1

						% within Category								4.5454545455								1

				sbtb cert		Count						1										1

						% within Category						10										1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q6 1 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				To improve standards of Operation		Count																33

						% within Category																33.3333333333

				To comply with Legislation		Count																1

						% within Category																1.0101010101

				To Keep up to Date		Count																25

						% within Category																25.7731958763

				Other		Count																11

						% within Category																11.2244897959

						To improve standards of Operation				To comply with Legislation				To Keep up to Date				Other

						Count		% within Category		Count		% within Category		Count		% within Category		Count		% within Category

		Attraction				1		9.09		1		9.09		1		9.09

		B & B				9		33.33		3		11.11		6		22.22		5		18.52

		Eating & Drinking				1		10.00		5		50.00		4		40.00

		Hotel & Guest house				14		63.64		14		63.64		6		27.27

		Retail												2		40.00

		Sport & Leisure				4		40.00		4		40.00		3		30.00		1		10.00

		Self Catering				4		28.57		3		20.00		3		25.00		5		38.46

		Q7 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering		Total

		Q7		Unsure		Count		1						1								2

						Sector %		9.09						4.55

				Yes		Count		3		9		3		15		1		8		6		45

						Sector %		27.27		33.33		30.00		68.18		20.00		80.00		40.00

				No		Count		7		18		7		6		4		2		9		53

						Sector %		63.64		66.67		70.00		27.27		80.00		20.00		60.00

				Total		Count		11		27		10		22		5		10		15		100

						Sector %		100.00		100.00		100.00		100.00		100.00		100.00		100.00

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								27.27%		33.33%		30%		68.18%		20%		80%		40%

		Q8 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				first Aid		Count		1						5				4		1

						sector %		9.09%						22.73%				40.00%		6.67%

				Food Hygiene		Count				2				14				3		1

						sector %				7.41%				63.64%				30.00%		6.67%

				fire Training		Count				2				17				3		1

						sector %								77.27%				30.00%		6.67%

				Management		Count				1		1		3

						sector %				3.70%		10.00%		13.64%

		Field1		Computer/Internet		Count		1		5				8		1				2

						sector %		9.09%		18.52%				36.36%		20.00%				13.33%

		Q8other * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		Q8other				Count		11		26		8		21		5		9		10		90

						% within Category		100		96.2962962963		80		95.4545454545		100		90		66.6666666667		90

				6		Count								1								1

						% within Category								4.5454545455								1

				Copy writing		Count														1		1

						% within Category														6.6666666667		1

				DTP		Count														1		1

						% within Category														6.6666666667		1

				Fitness training		Count												1				1

						% within Category												10				1

				If something comes up		Count				1												1

						% within Category				3.7037037037												1

				Menu planning  & cooking		Count														1		1

						% within Category														6.6666666667		1

				Service		Count						1										1

						% within Category						10										1

				WH for walkers & pony trekkers		Count														1		1

						% within Category														6.6666666667		1

				Web design		Count														1		1

						% within Category														6.6666666667		1

				Wine training		Count						1										1

						% within Category						10										1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q9 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Necessary		Count		6		15		5		2		4				9

						Sector %		54.55%		55.56%		50.00%		9.09%		80.00%				60.00%

				Lack of Time		Count				1

						Sector %				3.70%

				Already Qualified		Count				3		3

						Sector %				100		30.00%

				No Staff		Count		4		6				1

						Sector %		36.36%		22.22%				4.55%

				Too Costly		Count		1		1

						Sector %		9.09%		3.70%

		Q10 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Borders College		Count		1		1		1		6		2				2

						Sector %		9.09%		3.70%		10.00%		27.27%		40.00%				13.33%

				SEB		Count		2		5		1		5				2		2

						Sector %		18.18%		18.52%		10.00%		22.73%				20.00%		13.33%

				Herriot Watt University		Count				1										2

						Sector %				3.70%										13.33%

				Queen Margaret		Count		1												1

						Sector %		9.09%												6.67%

				Napier University		Count								1		1

						Sector %								4.55%		20.00%

		Q12 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Yes		Count		3		10		2		9		1		4		10

						Sector %		27.27		37.04		20.00		40.91		20.00		40.00		66.67

				No		Count		8		17		8		13		4		6		5

						Sector %		72.73		62.96		80.00		59.09		80.00		60.00		33.33

		Total				Count		11		27		10		22		5		10		15

						Sector %		100.00		100.00		100.00		100.00		100.00		100.00		100.00

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								27.27%		37.04%		20%		40.91%		20%		40%		66.67%

								27.27		37.04		20.00		40.91		20.00		40.00		66.67

		Q13 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Communication		Count		1		2								1		1

						Sector %		9.09		7.41								10.00		6.67

				IT		Count		2		5				7		1		2		6

						Sector %		18.18		18.52				31.82		20.00		20.00		40.00

				Management		Count				2		1						1

						Sector %				7.41		10.00						10.00

				Personnel		Count						1		1						1

						Sector %						10.00		4.55						6.67

				Craft		Count								1

						Sector %								4.55

				Total		Count		11		27		10		22		5		10		15

						Sector %		100.00		100.00		100.00		100.00		100.00		100.00		100.00





		0

		0

		0

		0

		0

		0

		0



Training Undertaken



		0

		0

		0

		0

		0

		0

		0



Training Planned - per sector



		0

		0

		0

		0

		0

		0

		0



Skill Gaps per Sector



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				72		5.26%

		72		1		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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		0
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Employers Prepared to Contribute



		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0



Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69		Communications		13.89%

				IT		23		63.89%		23		92		IT		63.89%

				Management		4		11.11%		4		96		Management		11.11%

				Personnell		3		8.33%		3		99		Personnell		8.33%

				Craft		1		2.78%		1		100		Craft		2.78%

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		7		14.89

				9		4		8.51

				8		9		19.15

				7		11		23.40

				6		7		14.89

				5		5		10.64

				2		1		2.13

				0		1		2.13

				Total		47		100.00

		Q2 2

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Employers Prepared to Contribute



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10																A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69		Communications		13.89%

				IT		23		63.89%		23		92		IT		63.89%

				Management		4		11.11%		4		96		Management		11.11%

				Personnell		3		8.33%		3		99		Personnell		8.33%

				Craft		1		2.78%		1		100		Craft		2.78%

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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		Category * Q1ft Crosstabulation

		Count																												Total

						Q1ft																						Total

						0		1		2		3		4		5		7		8		9		10		12				11

		Category		A		3		5		3																		11		11

				BB		1		14		12																		27		27

				E & D				4		2		2		1								1						10		27

				H & GH				6		6		4		1				1		1		1		1		1		22		10

				R				1		2		2																5		10

				S & L				3		4				1		1										1		10		22

				SC		2		12		1																		15		22

		Total				6		45		30		8		3		1		1		1		2		1		2		100		5

		Q1ft * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		Q1ft		0		Count		3		1										2		6

						% within Category		27.27		3.70										13.33		6

				1		Count		5		14		4		6		1		3		12		45

						% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00		45

				2		Count		3		12		2		6		2		4		1		30

						% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67		30

				3		Count						2		4		2						8

						% within Category						20.00		18.18		40.00						8

				4		Count						1		1				1				3

						% within Category						10.00		4.55				10.00				3

				5		Count												1				1

						% within Category												10.00				1

				7		Count								1								1

						% within Category								4.55								1

				8		Count								1								1

						% within Category								4.55								1

				9		Count						1		1								2

						% within Category						10.00		4.55								2

				10		Count								1								1

						% within Category								4.55								1.00

				12		Count								1				1				2

						% within Category								4.55				10.00				2

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00		100

		Full time				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		0		% within Category		27.27		3.70										13.33

		1		% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00

		2		% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67

		3		% within Category						20.00		18.18		40.00

		4		% within Category						10.00		4.55				10.00

		5		% within Category												10.00

		7		% within Category								4.55

		8		% within Category								4.55

		9		% within Category						10.00		4.55

		10		% within Category								4.55

		12		% within Category								4.55				10.00

		Total		Count		11		27		10		22		5		10		15

				% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00

				Q1pt * Category Crosstabulation

										Category														Total

		Full time		Q1pt				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								0		81.82		77.78		10.00		22.73		20.00		20.00		13.33		41

								1		9.09		3.70				18.18		20.00		20.00		33.33		14

								2				14.81		10.00		13.64		20.00		20.00		26.67		15

								3								18.18		40.00		10.00		20.00		10

								4				3.70		10.00		4.55						6.67		4

								5						10.00		4.55								2

								6						10.00						10.00				2

								7						10.00										1

								8						10.00		4.55								2

								9						10.00		4.55								2

								12+		9.09				20.00		9.10				20.00				1

								13																1

								14								4.55								1

								15												10.00				1

								16						10.00										1

								19								4.55								1

								24												10.00				1

				Total				Count		11		27		10		22		5		10		15		100

								% within Category		100		100		100		100		100		100		100		100

								Q1occ * Category Crosstabulation

														Category														Total

								Q1occ				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

												0		72.73		100.00		90.00		90.91		100.00		100.00		93.33		93.00

												2						10.00										1.00

												3								9.09								2.00

												5														6.67		1.00

												7		9.09														1.00

												10		9.09														1.00

												22		9.09														1.00

												Total		11		27		10		22		5		10		15		100

														100		100		100		100		100		100		100		100

		Q2 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				1		Number		2		20		8		21		3		9		11		74

						Percent		18.18		74.07		80.00		95.45		60.00		90.00		73.33		74

				2		Count		9		7		2		1		2		1		3		25

						% within Category		81.8181818182		25.9259259259		20		4.5454545455		40		10		20		25

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		Percent		18.18%		74.07%		80.00%		95.45%		60.00%		90.00%		73.33%





		0
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Training Undertaken



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%

		1		17		2		4.2553191489				30		1		2.13%

		1		18		2		4.2553191489				53		1		2.13%

		1		19		2		4.2553191489				72		1		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32

				2		14		29.79

				Depends		6		12.77

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		7		14.89

				9		4		8.51

				8		9		19.15

				7		11		23.40

				6		7		14.89

				5		5		10.64

				2		1		2.13

				0		1		2.13

				Total		47		100.00

		Q2 2

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10																A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC
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				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		0
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Establishments
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		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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		0

		0



Employers Prepared to Contribute



		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0



Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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Reasons for Training



		



Future Training



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00





old

		0

		0

		0

		0

		0

		0



Type of Organisation



new

		0

		0

		0

		0

		0

		0

		0

		0

		0



Percentage

Type of Business



old crosstabs

		0

		0

		0

		0

		0

		0

		0

		0

		0

		0

		0

		0



Percentage

Number of Employees



		0

		0

		0

		0

		0

		0

		0

		0



Years of Operation



		0

		0

		0



Employers Prepared to Contribute



		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0



Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		Attraction

		Bed & Breakfast

		Eating & Drinking

		Hotel & Guest House

		Retail

		Sport & Leisure

		Self Catering



Categories

11

27

10

22

5

10

15



		0%

		1-19%

		20-39%

		40-59%

		60-79%

		80-99%

		100%



Frequency

Percentage of training

Establishments

In-house Training

68

2

4

4

5

9

8



		0

		0

		0

		0



Reasons for Training



		0

		0

		0



Future Training



		0

		0

		0

		0

		0



Type of Training Planned

Computer/ Internet
29%



		0

		0



Skills Gaps



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Employers Prepared to Contribute



		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0



Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69		Communications		13.89%

				IT		23		63.89%		23		92		IT		63.89%

				Management		4		11.11%		4		96		Management		11.11%

				Personnell		3		8.33%		3		99		Personnell		8.33%

				Craft		1		2.78%		1		100		Craft		2.78%

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100
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		Category * Q1ft Crosstabulation

		Count																												Total

						Q1ft																						Total

						0		1		2		3		4		5		7		8		9		10		12				11

		Category		A		3		5		3																		11		11

				BB		1		14		12																		27		27

				E & D				4		2		2		1								1						10		27

				H & GH				6		6		4		1				1		1		1		1		1		22		10

				R				1		2		2																5		10

				S & L				3		4				1		1										1		10		22

				SC		2		12		1																		15		22

		Total				6		45		30		8		3		1		1		1		2		1		2		100		5

		Q1ft * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		Q1ft		0		Count		3		1										2		6

						% within Category		27.27		3.70										13.33		6

				1		Count		5		14		4		6		1		3		12		45

						% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00		45

				2		Count		3		12		2		6		2		4		1		30

						% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67		30

				3		Count						2		4		2						8

						% within Category						20.00		18.18		40.00						8

				4		Count						1		1				1				3

						% within Category						10.00		4.55				10.00				3

				5		Count												1				1

						% within Category												10.00				1

				7		Count								1								1

						% within Category								4.55								1

				8		Count								1								1

						% within Category								4.55								1

				9		Count						1		1								2

						% within Category						10.00		4.55								2

				10		Count								1								1

						% within Category								4.55								1.00

				12		Count								1				1				2

						% within Category								4.55				10.00				2

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00		100

		Full time				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		0		% within Category		27.27		3.70										13.33

		1		% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00

		2		% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67

		3		% within Category						20.00		18.18		40.00

		4		% within Category						10.00		4.55				10.00

		5		% within Category												10.00

		7		% within Category								4.55

		8		% within Category								4.55

		9		% within Category						10.00		4.55

		10		% within Category								4.55

		12		% within Category								4.55				10.00

		Total		Count		11		27		10		22		5		10		15

				% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00

				Q1pt * Category Crosstabulation

										Category														Total

		Full time		Q1pt				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								0		81.82		77.78		10.00		22.73		20.00		20.00		13.33		41

								1		9.09		3.70				18.18		20.00		20.00		33.33		14

								2				14.81		10.00		13.64		20.00		20.00		26.67		15

								3								18.18		40.00		10.00		20.00		10

								4				3.70		10.00		4.55						6.67		4

								5						10.00		4.55								2

								6						10.00						10.00				2

								7						10.00										1

								8						10.00		4.55								2

								9						10.00		4.55								2

								12+		9.09				20.00		9.10				20.00				1

								13																1

								14								4.55								1

								15												10.00				1

								16						10.00										1

								19								4.55								1

								24												10.00				1

				Total				Count		11		27		10		22		5		10		15		100

								% within Category		100		100		100		100		100		100		100		100

								Q1occ * Category Crosstabulation

														Category														Total

								Q1occ				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

												0		72.73		100.00		90.00		90.91		100.00		100.00		93.33		93.00

												2						10.00										1.00

												3								9.09								2.00

												5														6.67		1.00

												7		9.09														1.00

												10		9.09														1.00

												22		9.09														1.00

												Total		11		27		10		22		5		10		15		100

														100		100		100		100		100		100		100		100

		Q2 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				1		Number		2		20		8		21		3		9		11		74

						Percent		18.18		74.07		80.00		95.45		60.00		90.00		73.33		74

				2		Count		9		7		2		1		2		1		3		25

						% within Category		81.8181818182		25.9259259259		20		4.5454545455		40		10		20		25

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		Percent		18.18%		74.07%		80.00%		95.45%		60.00%		90.00%		73.33%

		Q3 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

						0%		72.73		96.30		30.00		40.91		40.00		60.00		93.33		68

						1-19%								9.09								2

						20-39%						10.00		4.55		20.00				6.67		4

						40-59%		18.18										20.00				4

						60-79%				3.70		10.00		9.09				10.00				5

						80-99%						50.00		18.18								9

						100%		9.09						18.18		40.00		10.00				8

		Q4 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

						Bar service & catering								4.55								1

						Cooking												10				1

						Apartment servicing														6.67		1

						Hygiene								9.10								1

						ISO9002												10				1

						First Aid		9.09										10				1

						COSH												10				1

						Health & Safety		9.09						4.55				10				1

						Hospitality		9.09														1

						Finance		9.09														1

						IT								4.55								1

						Occupational				3.70		80		36.38		60		10				14

						Manual handling												10

						Customer care												10		6.67

						Q5you * Category Crosstabulation

												Category														Total

						Attraction				B & B						Eating & Drinking				Hotel & Guest house								Retail				Sport & Leisure				Self Catering

						Count		Percent		Count		Percent				Count		Percent		Count		Percent						Count		Percent		Count		Percent		Count		Percent

				Welcome Host		4		36.36%		15		55.56%		Welcome Host		5		50.00%		10		45.45%				Welcome Host		3		60.00%		5		50.00%		8		53.33%

				Hygiene						11		40.74%		Hygiene		4		40.00%		5		22.73%				Hygiene						2		20.00%		2		13.33%

				Computers		2		18.18%		1		3.70%		Computers						4		18.18%				Computers		4		80.00%		1		10.00%		5		33.33%

				Scotlands Best		1		9.09%		4		14.81%		Scotlands Best						2		9.09%				Scotlands Best						1		10.00%		7		46.67%

				First Aid		1		9.09%		2		7.41%		First Aid						2		9.09%				First Aid		1		20.00%		3		30.00%		5		33.33%

				Cookery						6		22.22%		Cookery												Cookery										2		13.33%

				Languages						3		11.11%		Languages						1		4.55%				Languages										1		6.67%

				Marketing						1		3.70%		Marketing						1		4.55%				Marketing										3		20.00%

				Pub license training										Pub license training		1		10.00%		1		4.55%				Pub license training

				Health & Safety										Health & Safety		1		10.00%								Health & Safety						1		10.00%

				IIP										IIP												IIP						2		20.00%

				Know area						2		7.41%		Know area												Know area

				Conservation		1		9.09%						Conservation												Conservation

				Sage										Sage						1		4.55%				Sage

				Awareness										Awareness												Awareness										1		6.67%

				Cellar management										Cellar management		1		10.00%								Cellar management

				collection care		1		9.09%						collection care												collection care

				Disability awareness										Disability awareness												Disability awareness										1		6.67%

				Finance						1		3.70%		Finance												Finance

				HE diploma						1		3.70%		HE diploma												HE diploma

				HGV (LA)										HGV (LA)												HGV (LA)						1		10.00%

				Horse Management										Horse Management												Horse Management						1		10.00%

				Referees course (Clay pigeon shooting ass)										Referees course (Clay pigeon shooting ass)												Referees course (Clay pigeon shooting ass)						1		10.00%

				Risk assessment										Risk assessment						1		4.55%				Risk assessment

				Supervising for Success										Supervising for Success												Supervising for Success						1		10.00%

				Training for Tourism (sbtb)						1		3.70%		Training for Tourism (sbtb)												Training for Tourism (sbtb)

		youqualification * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Computer cert		Count		1														1

						% within Category		9.0909090909														1

				F & H=Cert		Count														1		1

						% within Category														6.6666666667		1

				F=Cert		Count														1		1

						% within Category														6.6666666667		1

				H & S Advanced Diploma		Count												1				1

						% within Category												10				1

				H cert		Count				3		1		6								10

						% within Category				11.1111111111		10		27.2727272727								10

				H=Cert		Count														1		1

						% within Category														6.6666666667		1

				H=Cert,		Count														1		1

						% within Category														6.6666666667		1

				HE Diploma		Count				1												1

						% within Category				3.7037037037												1

				HGV licence		Count												1				1

						% within Category												10				1

				LA cert		Count						1										1

						% within Category						10										1

				Trail Riding approved		Count												1				1

						% within Category												10				1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q5staff * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Chef Apprenticeship		Count								1								1

						% within Category																1

				F		Count								1				3				1

				BHS		% within Category												2				1

				H		Count						5		7								1

				WH		% within Category								6				2				1

						% within Category																1

				Mktg		Count								1				1				1

						% within Category																1

				SB		Count								2				2		1		1

				risk assessment		% within Category								1								1

				licensee training		Count								1								1

				Corgi for Gas		Count												1				1

		staffqualification * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		staffqualification				Count		11		27		8		17		5		9		15		92

						% within Category		100		100		80		77.2727272727		100		90		100		92

				BHS cert		Count												1				1

						% within Category												10				1

				F cert		Count								1								1

						% within Category								4.5454545455								1

				H cert		Count								3								3

						% within Category								13.6363636364								3

				LA cert		Count						1										1

						% within Category						10										1

				Scottish License cert		Count								1								1

						% within Category								4.5454545455								1

				sbtb cert		Count						1										1

						% within Category						10										1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q6 1 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				To improve standards of Operation		Count																33

						% within Category																33.3333333333

				To comply with Legislation		Count																1

						% within Category																1.0101010101

				To Keep up to Date		Count																25

						% within Category																25.7731958763

				Other		Count																11

						% within Category																11.2244897959

						To improve standards of Operation				To comply with Legislation				To Keep up to Date				Other

						Count		% within Category		Count		% within Category		Count		% within Category		Count		% within Category

		Attraction				1		9.09		1		9.09		1		9.09

		B & B				9		33.33		3		11.11		6		22.22		5		18.52

		Eating & Drinking				1		10.00		5		50.00		4		40.00

		Hotel & Guest house				14		63.64		14		63.64		6		27.27

		Retail												2		40.00

		Sport & Leisure				4		40.00		4		40.00		3		30.00		1		10.00

		Self Catering				4		28.57		3		20.00		3		25.00		5		38.46

		Q7 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering		Total

		Q7		Unsure		Count		1						1								2

						Sector %		9.09						4.55

				Yes		Count		3		9		3		15		1		8		6		45

						Sector %		27.27		33.33		30.00		68.18		20.00		80.00		40.00

				No		Count		7		18		7		6		4		2		9		53

						Sector %		63.64		66.67		70.00		27.27		80.00		20.00		60.00

				Total		Count		11		27		10		22		5		10		15		100

						Sector %		100.00		100.00		100.00		100.00		100.00		100.00		100.00

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								27.27%		33.33%		30%		68.18%		20%		80%		40%





		Attraction

		B & B

		Eating & Drinking

		Hotel & Guest house

		Retail

		Sport & Leisure

		Self Catering



Training Undertaken

0.1818

0.7407

0.8

0.9545

0.6

0.9

0.7333



		



Training Planned - per sector



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0



Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69		Communications		13.89%

				IT		23		63.89%		23		92		IT		63.89%

				Management		4		11.11%		4		96		Management		11.11%

				Personnell		3		8.33%		3		99		Personnell		8.33%

				Craft		1		2.78%		1		100		Craft		2.78%

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		0
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Categories
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Frequency

Percentage of training

Establishments

In-house Training



		0
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Reasons for Training
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		0



Future Training



		0
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		0

		0

		0



Type of Training Planned

Computer/ Internet
29%



		0

		0



Skills Gaps



		0

		0

		0

		0

		0



Subjects

Communication
14%



		Category * Q1ft Crosstabulation

		Count																												Total

						Q1ft																						Total

						0		1		2		3		4		5		7		8		9		10		12				11

		Category		A		3		5		3																		11		11

				BB		1		14		12																		27		27

				E & D				4		2		2		1								1						10		27

				H & GH				6		6		4		1				1		1		1		1		1		22		10

				R				1		2		2																5		10

				S & L				3		4				1		1										1		10		22

				SC		2		12		1																		15		22

		Total				6		45		30		8		3		1		1		1		2		1		2		100		5

		Q1ft * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		Q1ft		0		Count		3		1										2		6

						% within Category		27.27		3.70										13.33		6

				1		Count		5		14		4		6		1		3		12		45

						% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00		45

				2		Count		3		12		2		6		2		4		1		30

						% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67		30

				3		Count						2		4		2						8

						% within Category						20.00		18.18		40.00						8

				4		Count						1		1				1				3

						% within Category						10.00		4.55				10.00				3

				5		Count												1				1

						% within Category												10.00				1

				7		Count								1								1

						% within Category								4.55								1

				8		Count								1								1

						% within Category								4.55								1

				9		Count						1		1								2

						% within Category						10.00		4.55								2

				10		Count								1								1

						% within Category								4.55								1.00

				12		Count								1				1				2

						% within Category								4.55				10.00				2

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00		100

		Full time				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		0		% within Category		27.27		3.70										13.33

		1		% within Category		45.45		51.85		40.00		27.27		20.00		30.00		80.00

		2		% within Category		27.27		44.44		20.00		27.27		40.00		40.00		6.67

		3		% within Category						20.00		18.18		40.00

		4		% within Category						10.00		4.55				10.00

		5		% within Category												10.00

		7		% within Category								4.55

		8		% within Category								4.55

		9		% within Category						10.00		4.55

		10		% within Category								4.55

		12		% within Category								4.55				10.00

		Total		Count		11		27		10		22		5		10		15

				% within Category		100.00		100.00		100.00		100.00		100.00		100.00		100.00

				Q1pt * Category Crosstabulation

										Category														Total

		Full time		Q1pt				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								0		81.82		77.78		10.00		22.73		20.00		20.00		13.33		41

								1		9.09		3.70				18.18		20.00		20.00		33.33		14

								2				14.81		10.00		13.64		20.00		20.00		26.67		15

								3								18.18		40.00		10.00		20.00		10

								4				3.70		10.00		4.55						6.67		4

								5						10.00		4.55								2

								6						10.00						10.00				2

								7						10.00										1

								8						10.00		4.55								2

								9						10.00		4.55								2

								12+		9.09				20.00		9.10				20.00				1

								13																1

								14								4.55								1

								15												10.00				1

								16						10.00										1

								19								4.55								1

								24												10.00				1

				Total				Count		11		27		10		22		5		10		15		100

								% within Category		100		100		100		100		100		100		100		100

								Q1occ * Category Crosstabulation

														Category														Total

								Q1occ				Staff		Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

												0		72.73		100.00		90.00		90.91		100.00		100.00		93.33		93.00

												2						10.00										1.00

												3								9.09								2.00

												5														6.67		1.00

												7		9.09														1.00

												10		9.09														1.00

												22		9.09														1.00

												Total		11		27		10		22		5		10		15		100

														100		100		100		100		100		100		100		100

		Q2 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				1		Number		2		20		8		21		3		9		11		74

						Percent		18.18		74.07		80.00		95.45		60.00		90.00		73.33		74

				2		Count		9		7		2		1		2		1		3		25

						% within Category		81.8181818182		25.9259259259		20		4.5454545455		40		10		20		25

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

				Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

		Percent		18.18%		74.07%		80.00%		95.45%		60.00%		90.00%		73.33%

		Q3 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

						0%		72.73		96.30		30.00		40.91		40.00		60.00		93.33		68

						1-19%								9.09								2

						20-39%						10.00		4.55		20.00				6.67		4

						40-59%		18.18										20.00				4

						60-79%				3.70		10.00		9.09				10.00				5

						80-99%						50.00		18.18								9

						100%		9.09						18.18		40.00		10.00				8

		Q4 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

						Bar service & catering								4.55								1

						Cooking												10				1

						Apartment servicing														6.67		1

						Hygiene								9.10								1

						ISO9002												10				1

						First Aid		9.09										10				1

						COSH												10				1

						Health & Safety		9.09						4.55				10				1

						Hospitality		9.09														1

						Finance		9.09														1

						IT								4.55								1

						Occupational				3.70		80		36.38		60		10				14

						Manual handling												10

						Customer care												10		6.67

						Q5you * Category Crosstabulation

												Category														Total

						Attraction				B & B						Eating & Drinking				Hotel & Guest house								Retail				Sport & Leisure				Self Catering

						Count		Percent		Count		Percent				Count		Percent		Count		Percent						Count		Percent		Count		Percent		Count		Percent

				Welcome Host		4		36.36%		15		55.56%		Welcome Host		5		50.00%		10		45.45%				Welcome Host		3		60.00%		5		50.00%		8		53.33%

				Hygiene						11		40.74%		Hygiene		4		40.00%		5		22.73%				Hygiene						2		20.00%		2		13.33%

				Computers		2		18.18%		1		3.70%		Computers						4		18.18%				Computers		4		80.00%		1		10.00%		5		33.33%

				Scotlands Best		1		9.09%		4		14.81%		Scotlands Best						2		9.09%				Scotlands Best						1		10.00%		7		46.67%

				First Aid		1		9.09%		2		7.41%		First Aid						2		9.09%				First Aid		1		20.00%		3		30.00%		5		33.33%

				Cookery						6		22.22%		Cookery												Cookery										2		13.33%

				Languages						3		11.11%		Languages						1		4.55%				Languages										1		6.67%

				Marketing						1		3.70%		Marketing						1		4.55%				Marketing										3		20.00%

				Pub license training										Pub license training		1		10.00%		1		4.55%				Pub license training

				Health & Safety										Health & Safety		1		10.00%								Health & Safety						1		10.00%

				IIP										IIP												IIP						2		20.00%

				Know area						2		7.41%		Know area												Know area

				Conservation		1		9.09%						Conservation												Conservation

				Sage										Sage						1		4.55%				Sage

				Awareness										Awareness												Awareness										1		6.67%

				Cellar management										Cellar management		1		10.00%								Cellar management

				collection care		1		9.09%						collection care												collection care

				Disability awareness										Disability awareness												Disability awareness										1		6.67%

				Finance						1		3.70%		Finance												Finance

				HE diploma						1		3.70%		HE diploma												HE diploma

				HGV (LA)										HGV (LA)												HGV (LA)						1		10.00%

				Horse Management										Horse Management												Horse Management						1		10.00%

				Referees course (Clay pigeon shooting ass)										Referees course (Clay pigeon shooting ass)												Referees course (Clay pigeon shooting ass)						1		10.00%

				Risk assessment										Risk assessment						1		4.55%				Risk assessment

				Supervising for Success										Supervising for Success												Supervising for Success						1		10.00%

				Training for Tourism (sbtb)						1		3.70%		Training for Tourism (sbtb)												Training for Tourism (sbtb)

		youqualification * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Computer cert		Count		1														1

						% within Category		9.0909090909														1

				F & H=Cert		Count														1		1

						% within Category														6.6666666667		1

				F=Cert		Count														1		1

						% within Category														6.6666666667		1

				H & S Advanced Diploma		Count												1				1

						% within Category												10				1

				H cert		Count				3		1		6								10

						% within Category				11.1111111111		10		27.2727272727								10

				H=Cert		Count														1		1

						% within Category														6.6666666667		1

				H=Cert,		Count														1		1

						% within Category														6.6666666667		1

				HE Diploma		Count				1												1

						% within Category				3.7037037037												1

				HGV licence		Count												1				1

						% within Category												10				1

				LA cert		Count						1										1

						% within Category						10										1

				Trail Riding approved		Count												1				1

						% within Category												10				1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q5staff * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Chef Apprenticeship		Count								1								1

						% within Category																1

				F		Count								1				3				1

				BHS		% within Category												2				1

				H		Count						5		7								1

				WH		% within Category								6				2				1

						% within Category																1

				Mktg		Count								1				1				1

						% within Category																1

				SB		Count								2				2		1		1

				risk assessment		% within Category								1								1

				licensee training		Count								1								1

				Corgi for Gas		Count												1				1

		staffqualification * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		staffqualification				Count		11		27		8		17		5		9		15		92

						% within Category		100		100		80		77.2727272727		100		90		100		92

				BHS cert		Count												1				1

						% within Category												10				1

				F cert		Count								1								1

						% within Category								4.5454545455								1

				H cert		Count								3								3

						% within Category								13.6363636364								3

				LA cert		Count						1										1

						% within Category						10										1

				Scottish License cert		Count								1								1

						% within Category								4.5454545455								1

				sbtb cert		Count						1										1

						% within Category						10										1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q6 1 * Category Crosstabulation

								Category														Total

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				To improve standards of Operation		Count																33

						% within Category																33.3333333333

				To comply with Legislation		Count																1

						% within Category																1.0101010101

				To Keep up to Date		Count																25

						% within Category																25.7731958763

				Other		Count																11

						% within Category																11.2244897959

						To improve standards of Operation				To comply with Legislation				To Keep up to Date				Other

						Count		% within Category		Count		% within Category		Count		% within Category		Count		% within Category

		Attraction				1		9.09		1		9.09		1		9.09

		B & B				9		33.33		3		11.11		6		22.22		5		18.52

		Eating & Drinking				1		10.00		5		50.00		4		40.00

		Hotel & Guest house				14		63.64		14		63.64		6		27.27

		Retail												2		40.00

		Sport & Leisure				4		40.00		4		40.00		3		30.00		1		10.00

		Self Catering				4		28.57		3		20.00		3		25.00		5		38.46

		Q7 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering		Total

		Q7		Unsure		Count		1						1								2

						Sector %		9.09						4.55

				Yes		Count		3		9		3		15		1		8		6		45

						Sector %		27.27		33.33		30.00		68.18		20.00		80.00		40.00

				No		Count		7		18		7		6		4		2		9		53

						Sector %		63.64		66.67		70.00		27.27		80.00		20.00		60.00

				Total		Count		11		27		10		22		5		10		15		100

						Sector %		100.00		100.00		100.00		100.00		100.00		100.00		100.00

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								27.27%		33.33%		30%		68.18%		20%		80%		40%

		Q8 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				first Aid		Count		1						5				4		1

						sector %		9.09%						22.73%				40.00%		6.67%

				Food Hygiene		Count				2				14				3		1

						sector %				7.41%				63.64%				30.00%		6.67%

				fire Training		Count				2				17				3		1

						sector %												30.00%		6.67%

				Management		Count				1		1		3

						sector %				3.70%		10.00%		13.64%

		Field1		Computer/Internet		Count		1		5				8		1				2

						sector %		9.09%		18.52%				36.36%		20.00%				13.33%

		Q8other * Category Crosstabulation

								Category														Total

								A		BB		E & D		H & GH		R		S & L		SC

		Q8other				Count		11		26		8		21		5		9		10		90

						% within Category		100		96.2962962963		80		95.4545454545		100		90		66.6666666667		90

				6		Count								1								1

						% within Category								4.5454545455								1

				Copy writing		Count														1		1

						% within Category														6.6666666667		1

				DTP		Count														1		1

						% within Category														6.6666666667		1

				Fitness training		Count												1				1

						% within Category												10				1

				If something comes up		Count				1												1

						% within Category				3.7037037037												1

				Menu planning  & cooking		Count														1		1

						% within Category														6.6666666667		1

				Service		Count						1										1

						% within Category						10										1

				WH for walkers & pony trekkers		Count														1		1

						% within Category														6.6666666667		1

				Web design		Count														1		1

						% within Category														6.6666666667		1

				Wine training		Count						1										1

						% within Category						10										1

		Total				Count		11		27		10		22		5		10		15		100

						% within Category		100		100		100		100		100		100		100		100

		Q9 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Necessary		Count		6		15		5		2		4				9

						Sector %		54.55%		55.56%		50.00%		9.09%		80.00%				60.00%

				Lack of Time		Count				1

						Sector %				3.70%

				Already Qualified		Count				3		3

						Sector %				100		30.00%

				No Staff		Count		4		6				1

						Sector %		36.36%		22.22%				4.55%

				Too Costly		Count		1		1

						Sector %		9.09%		3.70%

		Q10 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Borders College		Count		1		1		1		6		2				2

						Sector %		9.09%		3.70%		10.00%		27.27%		40.00%				13.33%

				SEB		Count		2		5		1		5				2		2

						Sector %		18.18%		18.52%		10.00%		22.73%				20.00%		13.33%

				Herriot Watt University		Count				1										2

						Sector %				3.70%										13.33%

				Queen Margaret		Count		1												1

						Sector %		9.09%												6.67%

				Napier University		Count								1		1

						Sector %								4.55%		20.00%

		Q12 * Category Crosstabulation

								Category

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

				Yes		Count		3		10		2		9		1		4		10

						Sector %		27.27		37.04		20.00		40.91		20.00		40.00		66.67

				No		Count		8		17		8		13		4		6		5

						Sector %		72.73		62.96		80.00		59.09		80.00		60.00		33.33

		Total				Count		11		27		10		22		5		10		15

						Sector %		100.00		100.00		100.00		100.00		100.00		100.00		100.00

								Attraction		B & B		Eating & Drinking		Hotel & Guest house		Retail		Sport & Leisure		Self Catering

								27.27%		37.04%		20%		40.91%		20%		40%		66.67%

								27.27		37.04		20.00		40.91		20.00		40.00		66.67





		Attraction

		B & B

		Eating & Drinking

		Hotel & Guest house

		Retail

		Sport & Leisure

		Self Catering



Training Undertaken

0.1818

0.7407

0.8

0.9545

0.6

0.9

0.7333



		Attraction

		B & B

		Eating & Drinking

		Hotel & Guest house

		Retail

		Sport & Leisure

		Self Catering



Training Planned - per sector

0.2727

0.3333

0.3

0.6818

0.2

0.8

0.4



		



Skill Gaps per Sector



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent								First Aid		18.97%

				First Aid		11		18.97%		11		98				Food Hygiene		34.48%

				Food Hygiene		20		34.48%		2		100				Fire Training		8.62%

				Fire Training		5		8.62%		100						Management		8.62%

				Management		5		8.62%								Computer/Internet		29.31%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		Attraction

		Bed & Breakfast

		Eating & Drinking

		Hotel & Guest House

		Retail

		Sport & Leisure
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Reasons for Training



		



Future Training



		



Type of Training Planned

Computer/ Internet
29%



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0
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Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		22		53.66%				COSH		1		2.44%

				Health & Safety		4		9.76%				Customer care,		1		2.44%

				Finance		3		7.32%				Dealing with guest Q's,		1		2.44%

				Hospitality		3		7.32%				Manual handling		1		2.44%

				apartment servicing		1		2.44%				ISO9002		1		2.44%

				Bar service & catering		1		2.44%				IT		1		2.44%

				Cooking		1		2.44%

														3

														41

						35

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				Course		Run By		Frequency		Percent

				Welcome Host		SBTB		49		30.82%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid		SBTB		8		5.03%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene		SBTB		10		25.64%

				Welcome Host		SBTB		9		23.08%

				First Aid		SBTB		4		10.26%

				Scotland's Best		SBTB		3		7.69%

				Marketing		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%		To improve standards		33.33%

				To comply with legislation		30		30.30%		To comply with legislation		30.30%

				To keep up to date		25		25.25%		To keep up to date		25.25%

		Missing		Other		11		11.11%		Other		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		Attraction

		Bed & Breakfast

		Eating & Drinking

		Hotel & Guest House

		Retail

		Sport & Leisure

		Self Catering



Categories

11

27

10

22

5

10

15



		0%

		1-19%

		20-39%

		40-59%

		60-79%

		80-99%

		100%



Frequency

Percentage of training

Establishments

In-house Training

68

2

4

4

5

9

8



		0

		0

		0

		0



Reasons for Training



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10																A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%
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		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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		0		0		0		0		0		0		0		0
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Future Enrolment
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Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10																A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%
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old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%				Unspecified		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%				1-5		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%				6-10		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%				11-15		12.77%

				140		1		2.1276595745				16-20		4		8.51%				16-20		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%				21-25		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%				26-30		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%				30-40		6.38%

				200		1		2.1276595745				50		1		2.13%				50		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%				51-100		4.26%

		1		23		3		6.3829787234				140		1		2.13%				140		2.13%

		1		24		1		2.1276595745				200		1		2.13%				200		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%				Unspecified		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%				1-5		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%				6-10		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%				11-15		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%				16-20		12.77%

		1		17		2		4.2553191489				30		1		2.13%				30		2.13%

		1		18		2		4.2553191489				53		1		2.13%				53		2.13%

		1		19		2		4.2553191489				72		1		2.13%				72		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32		Yes		55.32%

				2		14		29.79		No		29.79%

				Depends		6		12.77		Depends		14.90%

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Informal		11		23.40

				As required		10		21.28

				Formal		8		17.02

				Ad hoc		3		6.38

				Formal & informal		2		4.26

				Personal training		2		4.26

				Feel organised		1		2.13

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent				Improved knowledge		Work Skills		Delivered what wanted		Necessary Investment		Value for Money		Future Enrolment		Professionalism		Recommend

		Valid		Unspecified		2		4.26		Unspecified		4.26%		6.38%		6.38%		4.26%		4.26%		6.38%		42.55%		4.26%

				10		7		14.89		10		2.13%						4.26%		6.38%		17.02%		42.55%		14.89%

				9		4		8.51		9		6.38%		10.64%		12.77%		10.64%		8.51%		17.02%		10.64%		8.51%

				8		9		19.15		8		36.17%		17.02%		21.28%		25.53%		34.04%		10.64%		21.28%		19.15%

				7		11		23.40		7		31.91%		38.30%		34.04%		34.04%		25.53%		29.79%		34.04%		23.40%

				6		7		14.89		6		6.38%		17.02%		14.89%		8.51%		12.77%		10.65%		19.15%		14.89%

				5		5		10.64		5		10.64%		8.51%		8.51%		10.64%		8.51%		6.38%		6.38%		10.64%

				2		1		2.13		4				2.13%		2.13%		2.13%

				0		1		2.13		3		2.13%

				Total		47		100.00		2																2.13%

										1

		Q2 2								0												2.13%				2.13%

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Years of Operation



		0

		0

		0



Employers Prepared to Contribute



		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0

		0		0		0		0		0		0		0		0



Improved knowledge

Work Skills

Delivered what wanted

Necessary Investment

Value for Money

Future Enrolment

Professionalism

Recommend

Score

Employer Responses



		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11		Attraction		11								Count																										Total

				BB		27		27		Bed & Breakfast		27												Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10		Eating & Drinking		10												A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22		Hotel & Guest House		22								Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5		Retail		5										1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10		Sport & Leisure		10										2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15		Self Catering		15										3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		0

		0

		0

		0

		0

		0

		0



Categories



		

		Q1a * Q1b total Crosstabulation

		Count

						Q1b total																																																				Total

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Q1a				4				2		1				2												1																1										1		1		13

				Activity																						1														1																		2

				Attraction				1																																								1				1		1				4

				B & B																																				1																		1

				Guest house																														1						1				1						1								4

				Hotel		2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

				Hotel/guest house																																								1						1								2

				Inn																																																				1		1

				Textile																		1																																				1

		Total				6		1		4		2		1		3		1		1		1		2		3		1		1		1		1		1		1		3		1		3		1		1		2		1		2		2		47

								10		11		14		140		17		2		20		200		21		23		24		27		29		3		32		34		4		40		5		50		62		7		73		8		9

		Hotel				2				2		1		1		1		1		1				2		2				1		1				1		1				1				1												19

		Total Staff		Frequency		Percent

		Unspecified		2		10.53%				Unspecified		10.53%

		1-5		1		5.26%				1-5		5.26%

		6-10				0.00%				6-10		0.00%

		11-15		3		15.79%				11-15		15.79%

		16-20		2		10.53%				16-20		10.53%

		21-25		4		21.05%				21-25		21.05%

		26-30		2		10.53%				26-30		10.53%

		30-40		3		15.79%				30-40		15.79%

		50		1		5.26%				50		5.26%

		51-100				0.00%				51-100		0.00%

		140		1		5.26%				140		5.26%

		200				0.00%				200		0.00%

				19		100.00%

		Q1a * ft Crosstabulation

		Count

						ft																				Total

								1		11		12		13		14		15		2		3		6

		Q1a				13																				13

				Activity		1																1				2

				Attraction		1						1								1				1		4

				B & B		1																				1

				Guest house		4																				4

				Hotel		13		1		1				1		1		2								19

				Hotel/guest house		2																				2

				Inn		1																				1

				Textile		1																				1

		Total				37		1		1		1		1		1		2		1		1		1		47

				employees				1		11		12		13		14		15		2		3		6

				Hotel		13		1		1				1		1		2								19

		Fulltime

		Q1a * pt Crosstabulation

		Count

						pt																Total

								1		14		20		3		6		7		8

		Q1a				13																13

				Activity		1						1										2

				Attraction		2								1				1				4

				B & B		1																1

				Guest house		4																4

				Hotel		13		1		1		1				1				2		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				38		1		1		2		1		1		1		2		47

								1		14		20		3		6		7		8

				Hotel		13		1		1		1				1				2		19

		Full time Staff		Frequency		Percent				Part time Staff		Frequency		Percent

		Unspecified		13		68.42%				Unspecified		13		68.42%

		1		1		5.26%				1		1		5.26%

		11		1		5.26%				6		1		5.26%

		13		1		5.26%				8		2		10.53%

		14		1		5.26%				14		1		5.26%

		15		2		10.53%				20		1		5.26%

				19		100.00%						19		100.00%

		Q1a * Q1c Crosstabulation

		Count

						Q1c																																Total

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

		Q1a				11				1																				1								13

				Activity										1																1								2

				Attraction		1		1										1														1						4

				B & B																										1								1

				Guest house		1		1																						1		1						4

				Hotel		8						1		1				1		2		2		1						1				1		1		19

				Hotel/guest house												1										1												2

				Inn												1																						1

				Textile																								1										1

		Total				21		2		1		1		2		2		2		2		2		1		1		1		5		2		1		1		47

								11		12		14		15		17		18		19		3		30		4		53		6		7		72		9

				Hotel		8						1		1				1		2		2		1						1				1		1		19

		No. of Years		Frequency		Percent

		Unspecified		8		42.11%				Unspecified		42.11%

		1-5		2		10.53%				1-5		10.53%

		6-10		2		10.53%				6-10		10.53%

		11-15		2		10.53%				11-15		10.53%

		16-20		3		15.79%				16-20		15.79%

		30		1		5.26%				30		5.26%

		53		0		0.00%				53		0.00%

		72		1		5.26%				72		5.26%

		Total		19		100.00%

		Q1a * Q1 1a Crosstabulation

		Count

						Q1 1a				Total

						1		2

		Q1a				3		10		13						yes		4		21.05%

				Activity				2		2						No		15		78.95%

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		4		15		19

				Hotel/guest house				2		2

				Inn				1		1

				Textile				1		1

		Total				9		38		47

		Q1a * Q1 1b Crosstabulation

		Count

						Q1 1b				Total

						1		2						Yes		14		73.68%

		Q1a				7		6		13				NO		5		26.32%

				Activity		1		1		2

				Attraction		2		2		4

				B & B				1		1

				Guest house				4		4

				Hotel		14		5		19

				Hotel/guest house		1		1		2

				Inn				1		1

				Textile				1		1

		Total				25		22		47

		Q1a * ILAs Crosstabulation

		Count

						ILAs						Total				ILA's		15.79%

								1		2						MA's		36.84%

		Q1a						5		8		13				Skillseekers		21.05%

				Activity						2		2				New Deal		42.11%

				Attraction						4		4

				B & B						1		1

				Guest house						4		4

				Hotel		2		3		14		19

				Hotel/guest house						2		2				Frequency		Percent

				Inn						1		1		ILA's		3		15.79%

				Textile						1		1		MA's		7		36.84%

		Total				2		8		37		47		Skillseekers		4		21.05%

														New Deal		8		42.11%

						Frequency		Percent

				yes		12		63.16%

				no		4		21.05%

				depends		3		15.79%

						19		100.00%

				Frequency		Percent

		Plan		10		52.63%

		reviewed		6		31.58%

		changes		2		10.53%

		Q1a * Q1 5 Crosstabulation

		Count

						Q1 5																												Total

								Ad hoc		As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

		Q1a				2		2		3				2										1		2				1				13

				Activity																		1						1						2

				Attraction						1				2																1				4

				B & B																						1								1

				Guest house						2																2								4

				Hotel		2		1		4		1		4		2		1		1						3								19

				Hotel/guest house																						2								2

				Inn																						1								1

				Textile																												1		1

		Total				4		3		10		1		8		2		1		1		1		1		11		1		2		1		47

										As required		Feel organised		Formal		Formal & informal		In house		In house & catering day release at Borders College		In house, TB notes, Best practice		Info from forum		Informal		Informal - identify need		Personal training		When less busy

						Frequency		Percent																										19

				Unspecified		2		10.53%

				As required		4		21.05%

				Formal		4		21.05%

				Informal		3		15.79%

				Formal & informal		2		10.53%

				Ad hoc		1		5.26%

				Feel organised		1		5.26%

				In house		1		5.26%

				In house & catering day release at Borders College		1		5.26%

						19		100.00%

				17		89.47%

				14		73.68%

		Q1a * Q1 8 Crosstabulation

		Count

						Q1 8																																																																		Total

								Most of what is available		Sales training		Scotlands Best, Internet course		Scotlands Best, Welcome Host, Food Pep., Hygiene		Scotlands Best, Welcome Host,TFS, Workshops		Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie		Welcome Host, Hygenie		Welcome Host, Hygiene, First Aid		Welcome Host, Hygiene, IT courses, supervisory seminars		Welcome Host, Hygiene, Scotlands Best		Welcome Host, Mkt Segmentation, Tel skills, Food Hygiene, First Aid		Welcome Host, Scotlands Best		Welcome Host, Scotlands Best, ETP, workshops		Welcome Host, Scotlands Best, First Aid, Hygiene, workshops		Welcome Host, Scotlands Best, Food hygiene, computer, mkt segmentation		Welcome Host, Scotlands Best, Food preparation, Hygiene		Welcome Host, Scotlands Best, Hygiene		Welcome Host, Scotlands Best, Hygiene, First Aid, computer courses. Cookery		Welcome Host, Scotlands Best, Hygiene, Training for Tourism		Welcome Host, Scotlands Best, Hygiene, marketing		Welcome Host, Scotlands Best, Hygiene, marketing, segmentation		Welcome Host, Scotlands Best, IT		Welcome Host, Scotlands Best, MA, Risk ass., First Aid, Nat cooking, Hygiene		Welcome Host, Scotlands Best, craft training,marketing		Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation		Welcome Host, general worlshops, ETP

		Q1a						1		1										1						1																		4						1				1		1				1		1										13

				Activity														1		1																																																				2

				Attraction																																1										1						1														1						4

				B & B																																																												1								1

				Guest house																3																																																1				4

				Hotel		1						1				1				1				1				1		1		1		2				1		1		1		3				1										1												1		19

				Hotel/guest house										1						1																																																				2

				Inn																		1																																																		1

				Textile																1																																																				1

		Total				1		1		1		1		1		1		1		8		1		1		1		1		1		1		2		1		1		1		1		7		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Sales training				Scotlands Best, Welcome Host, Food Pep., Hygiene				Scotlands Best, cooking breakfast, First Aid, Financial Management		Welcome Host		Welcome Host, First Aid, Hygenie				Welcome Host, Hygiene, First Aid

		Welcome Host				18		29.51%

		Scotlands Best				13		21.31%

		Hygenie				11		18.03%

		Workshop				3		4.92%

		IT courses				2		3.28%

		First Aid				2		3.28%																Welcome Host, Scotlands Best, specialist museums training		Welcome Host, Scotlands Best, workshops		Welcome Host, breakfast preparation		Welcome Host, environmental courses, financial skills		Welcome Host, food preparation

		Mkt Segmentation				2		3.28%

		Most of what is available				1		1.64%

		Internet course				1		1.64%

		TFS				1		1.64%

		supervisory seminars				1		1.64%

		Tel skills				1		1.64%

		Food preparation				1		1.64%

		Training for Tourism				1		1.64%

		ETP				1		1.64%

		marketing				1		1.64%

		craft training				1		1.64%

						61		100.00%

		Q1a * Q2a Crosstabulation

		Count

						Q2a																Total

								10		3		5		6		7		8		9

		Q1a						1				1				2		7		2		13

				Activity		1										1						2

				Attraction						1		1				1		1				4

				B & B												1						1

				Guest house												3		1				4

				Hotel		1						3		2		7		5		1		19

				Hotel/guest house										1				1				2

				Inn														1				1

				Textile														1				1

		Total				2		1		1		5		3		15		17		3		47

				2a

						Frequency		Percent

				unspecified		1		5.26%				unspecified		5.26%

				10		0		0.00%				10		0.00%

				9		1		5.26%				9		5.26%

				8		5		26.32%				8		26.32%

				7		7		36.84%				7		36.84%

				6		2		10.53%				6		10.53%

				5		3		15.79%				5		15.79%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2b Crosstabulation

				Count

								Q2b														Total

										4		5		6		7		8		9

				Q1a								1		1		4		4		3		13

						Activity		1						1								2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		10				2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		8		18		8		5		47

										4		5		6		7		8		9

						Hotel		2				2		3		10				2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		0		0.00%

				7		10		52.63%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

				Q1a * Q2c Crosstabulation

				Count

								Q2c														Total

										4		5		6		7		8		9

				Q1a										1		7		1		4		13

						Activity		1				1										2

						Attraction				1		1		1				1				4

						B & B										1						1

						Guest house								1		2		1				4

						Hotel		2				2		3		5		5		2		19

						Hotel/guest house								1				1				2

						Inn												1				1

						Textile										1						1

				Total				3		1		4		7		16		10		6		47

										4		5		6		7		8		9

						Hotel		2				2		3		5		5		2		19

						Frequency		Percent

				unspecified		2		10.53%

				10		0		0.00%

				9		2		10.53%

				8		5		26.32%

				7		5		26.32%

				6		3		15.79%

				5		2		10.53%

				4		19		100.00%

				3				0.00%

				2				0.00%

				1				0.00%

				0				0.00%

						38		200.00%

		Q1a * Q2d Crosstabulation

		Count

						Q2d																Total

								10		4		5		6		7		8		9

		Q1a														6		3		4		13

				Activity		1						1										2

				Attraction				1				2		1								4

				B & B												1						1

				Guest house										1		2		1				4

				Hotel		1		1		1		1		2		5		7		1		19

				Hotel/guest house								1				1						2

				Inn												1						1

				Textile														1				1

		Total				2		2		1		5		4		16		12		5		47

								10		4		5		6		7		8		9

				Hotel		1		1		1		1		2		5		7		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		7		36.84%

		7		5		26.32%

		6		2		10.53%

		5		1		5.26%

		4		1		5.26%

		3		19		100.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2e Crosstabulation

		Count

						Q2e														Total

								10		5		6		7		8		9

		Q1a						1				2		3		4		3		13

				Activity		1						1								2

				Attraction				1		1		1		1						4

				B & B												1				1

				Guest house										2		2				4

				Hotel		1		1		3		2		6		5		1		19

				Hotel/guest house												2				2

				Inn												1				1

				Textile												1				1

		Total				2		3		4		6		12		16		4		47

								10		5		6		7		8		9

				Hotel		1		1		3		2		6		5		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		5		26.32%

		7		6		31.58%

		6		2		10.53%

		5		3		15.79%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2f Crosstabulation

		Count

						Q2f																Total

								0		10		5		6		7		8		9

		Q1a						1		3				1		4		1		3		13

				Activity		1								1								2

				Attraction						2		1								1		4

				B & B												1						1

				Guest house												3		1				4

				Hotel		2				2		2		2		4		3		4		19

				Hotel/guest house										1		1						2

				Inn												1						1

				Textile						1												1

		Total				3		1		8		3		5		14		5		8		47

								0		10		5		6		7		8		9

				Hotel		2				2		2		2		4		3		4		19

				Frequency		Percent

		unspecified		2		10.53%

		10		2		10.53%

		9		4		21.05%

		8		3		15.79%

		7		4		21.05%

		6		2		10.53%

		5		2		10.53%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2g Crosstabulation

		Count

						Q2g														Total

								10		5		6		7		8		9

		Q1a						1		1		1		3		4		3		13

				Activity		1						1								2

				Attraction						1		1				1		1		4

				B & B										1						1

				Guest house										4						4

				Hotel		1		1		1		6		6		3		1		19

				Hotel/guest house										2						2

				Inn												1				1

				Textile												1				1

		Total				2		2		3		9		16		10		5		47

								10		5		6		7		8		9

				Hotel		1		1		1		6		6		3		1		19

				Frequency		Percent

		unspecified		1		5.26%

		10		1		5.26%

		9		1		5.26%

		8		3		15.79%

		7		6		31.58%

		6		6		31.58%

		5		1		5.26%

		4		19		100.00%

		3		0		0.00%

		2				0.00%

		1				0.00%

		0				0.00%

				38		200.00%

		Q1a * Q2h Crosstabulation

		Count

						Q2h																		Total

								0		10		2		5		6		7		8		9

		Q1a								4				2				2		4		1		13

				Activity		1										1								2

				Attraction				1		1				1				1						4

				B & B														1						1

				Guest house														4						4

				Hotel		1				2		1		2		6		2		2		3		19

				Hotel/guest house														1		1				2

				Inn																1				1

				Textile																1				1

		Total				2		1		7		1		5		7		11		9		4		47

								0		10		2		5		6		7		8		9

				Hotel		1				2		1		2		6		2		2		3		19

				Frequency		Percent

		unspecified		1		5.26%

		10		2		10.53%

		9		3		15.79%

		8		2		10.53%

		7		2		10.53%

		6		6		31.58%

		5		2		10.53%

		4		0		0.00%

		3		0		0.00%

		2		1		5.26%

		1		19		100.00%

		0				0.00%

				38		200.00%

				No Response		3		15.79%

				Yes		12		63.16%

				No		4		21.05%

		Q1a * Q2 3 Crosstabulation

		Count

						Q2 3																																																								Total

								Advanced customer care		Advanced customer care, marketing		Advanced customer service		Advanced customer service, business courses, mktg.		Any new courses		Anything		Business mentor, funding		Conference & banqueting, trainee management course		Cookery skills		Demand led training		Intermediate food hygiene		Intermediate food, legislation		Legislation		Management skills		Management training		Marketing		Marketing & promotion		Marketing, management, special events		More customer care		More detailed customer care		On site training		Selling and merchandising		Specialised workshops		Stock control, wine skills, food 7 beverage manage		Training in management skills		Upgrade courses		Wine appreciation

		Q1a				4		1		1						1		1						1								1						1										1				1										13

				Activity																						1																																1				2

				Attraction		2						1																						1																												4

				B & B		1																																																								1

				Guest house		3																																						1																		4

				Hotel		6						1		1						1		1						1		1		1				1				1		1												1		1				1		19

				Hotel/guest house		1																																								1																2

				Inn		1																																																								1

				Textile																																														1												1

		Total				18		1		1		2		1		1		1		1		1		1		1		1		1		2		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

								Advanced customer care		Advanced customer care, marketing						Any new courses		Anything						Cookery skills		Demand led training								Management skills

				Hotel		6																																																								19

						Frequency		Percent

		Management skills				3		14.29%

		Marketing				3		14.29%

		Advanced customer care				2		9.52%

		Intermediate food hygiene				2		9.52%

		Legislation				2		9.52%

		Wine appreciation				2		9.52%

		Food & Beverage Management				1		4.76%

		Business courses,				1		4.76%

		Business mentor				1		4.76%

		Conference & banqueting,				1		4.76%

		funding				1		4.76%

		Special events				1		4.76%

		Stock control,				1		4.76%

		Total				21		100.00%

		Q1a * Q3 1 Crosstabulation

		Count

						Q3 1																																																																								Total

								Better customer care		Better customer service		Better customer service, more confident staff		Better customer skills		Better motivated staff, better customer servive, profits		Better motivated staff, better products,  satisfied customers, more profit		Better motivation, increased profits		Better performance		Better staff, customer satisfaction		Better staff, more customers, more income		Better trained staff		Better trained staff, better service to customers		Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits		Better trained staff, greater motivation, more profit		Better trained staff, improve quality		Better trained staff, increased professionalism		Better trained staff, less customer complaints		Better trained staff, more profit		Consistency, met H & S requirements		For high standards, more profits		Fuller understanding of issues		Had to do it		Improved knowledge		Improved standards		Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge		Motivate staff		Needed certificate, better customer services		Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Q1a				1				1				1		1						1		1		1		1				1		1										1		1																												1				13

				Activity		2																																																																								2

				Attraction		2																																																				1														1						4

				B & B																																																												1														1

				Guest house																																																								1		1				1										1		4

				Hotel		4		1				1						1		1								1		1						1		1				1						1		1				1		1												1		1								19

				Hotel/guest house																																				1												1																										2

				Inn																								1																																																		1

				Textile																								1																																																		1

		Total				9		1		1		1		1		1		1		1		1		1		1		4		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		1		47

						Frequency		Percent		Better customer service				Better customer skills		Better motivated staff, better customer servive, profits						Better performance		Better staff, customer satisfaction		Better staff, more customers, more income						Better trained staff, better understanding of customers		Better trained staff, consistency, improved profits						Better trained staff, increased professionalism												Had to do it						Increased awareness, better customer service		Marketing		More consistent customer care		More ideas		More knowledge						Skills, confidence		Staff motivation,staff morale, better understanding		The badge, better understanding

		Better customer care				6		22.22%																																																																						19

		Bettr trained staff				6		22.22%

		More profit				4		14.81%																								Better trained staff, more profit		Consistency, met H & S requirements

		Better motivated staff				4		14.81%

		Improved standards				4		14.81%

		Needed certificate				1		3.70%

		Improved knowledge				2		7.41%

						27		100.00%

		Q1a * Q3 2 Crosstabulation

		Count

						Q3 2														Total

								Crucial		Fairly important		Helpful		Important		Very important		Vital

		Q1a										1		2		8		2		13

				Activity		1										1				2

				Attraction		1		1								1		1		4

				B & B												1				1

				Guest house						1				2		1				4

				Hotel		1								4		11		3		19

				Hotel/guest house										1		1				2

				Inn										1						1

				Textile												1				1

		Total				3		1		1		1		10		25		6		47

								Crucial		Fairly important		Helpful		Important		Very important		Vital

				Hotel		1								4		11		3		19

						Frequency		Percent

				No response		1		5.26%

				Fairly Important		0		0.00%

				Helpful		0		0.00%

				Important		4		21.05%

				Very Important		11		57.89%

				Vital		3		15.79%

						19		100.00%

		Q1a * Q3 3 Crosstabulation

		Count

						Q3 3										Total

								! & 2		1		1 & 2		2

		Q1a						1		8		1		3		13

				Activity		1				1						2

				Attraction		1				2				1		4

				B & B		1										1

				Guest house						4						4

				Hotel		1				7		3		8		19

				Hotel/guest house						2						2

				Inn						1						1

				Textile						1						1

		Total				4		1		26		4		12		47

								! & 2		1		1 & 2		2

				Hotel		1				7		3		8		19

						5.26%				36.84%		15.79%		42.11%

		Q1a * Q3 4 Crosstabulation

		Count

						Q3 4						Total

								1		2

		Q1a				5		2		6		13

				Activity		1				1		2

				Attraction		2		1		1		4

				B & B		1						1

				Guest house		1				3		4

				Hotel		6		8		5		19

				Hotel/guest house		1				1		2

				Inn		1						1

				Textile						1		1

		Total				18		11		18		47

				16		84.21%

				9		47.37%

				14		73.68%

				11		57.89%

				17		89.47%

				4		21.05%

				5		26.32%

		Q1a * Q5 7 Crosstabulation

		Count

						Q5 7																Total

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12						1				1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Met expectations		2		10.53%

		Just about		1		5.26%

		Partly		1		5.26%

		Poor consultants		1		5.26%

		Relationship with consultant fell short		1		5.26%

		Self evident		1		5.26%

		Total		19		100.00%

		Q1a * Q5 8 Crosstabulation

		Count

						Q5 8														Total

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		13		68.42%

		Better understanding given		1		5.26%

		Generally		1		5.26%

		Improved marketing		1		5.26%

		In progress		1		5.26%

		New impetus		1		5.26%

		Quality of service improved, staff turnover reduce		1		5.26%

		Total		19		100.00%

				5		26.32%

				12		63.16%

				2		10.53%

		Q1a * Q5 10 Crosstabulation

		Count

						Q5 10						Total

								1		2								Frequency		Percent

		Q1a				13						13				No Response		13		68.42%

				Activity		2						2				Yes		4		21.05%

				Attraction		4						4				No		2		10.53%

				B & B		1						1

				Guest house		4						4

				Hotel		13		4		2		19

				Hotel/guest house		2						2

				Inn		1						1

				Textile		1						1

		Total				41		4		2		47

		Q1a * Q5 11 Crosstabulation

		Count

						Q5 11														Total

								1

		Q1a				13														13

				Activity		2														2

				Attraction		4														4

				B & B		1														1

				Guest house		4														4

				Hotel		13		1		1		1		1		1		1		19

				Hotel/guest house		2														2

				Inn		1														1

				Textile		1														1

		Total				41		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		14		73.68%

		Everything pulled together		1		5.26%

		Induction & contracts of employment		1		5.26%

		Legislation		1		5.26%				4		21.05%

		Nothing changed		1		5.26%				2		10.53%

		Procedures revamped		1		5.26%				13		68.42%

		Total		19		100.00%

		Q1a * Q5 15 Crosstabulation

		Count

						Q5 15												Total

								1		2		Got it		No support		Yes through ETP

		Q1a				13												13

				Activity		2												2

				Attraction		4												4

				B & B		1												1

				Guest house		4												4

				Hotel		10		2		4		1		1		1		19

				Hotel/guest house		2												2

				Inn		1												1

				Textile				1										1

		Total				37		3		4		1		1		1		47

				Frequency		Percent

		No Response		10		52.63%

		Yes		2		10.53%

		No Response		4		21.05%

		Got it		1		5.26%

		No Support		1		5.26%

		Yes, through ETP		1		5.26%

				19		100.00%

		Q1a * strengths Crosstabulation

		Count

						strengths																Total

								Consultant support		Consultant was from the industry, awareness raised		Consultants		Experience of consultant		Focusing		Personal mentoring		Working through with consultant

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

				Frequency		Percent

		No Response		12		63.16%

		Consultant support		2		10.53%

		Consultant was from the industry, awareness raised		1		5.26%

		Experience of consultant		1		5.26%

		Focusing		1		5.26%

		Personal mentoring		1		5.26%

		Working through with consultant		1		5.26%

				19		100.00%

		Q1a * weaknesses Crosstabulation

		Count

						weaknesses																Total

								2		Conultants not understanding the business		Initial info was poor, admin issues		Lack of info from LEC		No new ideas, cost more than we thought		Perception that cash is available		Trying to template

		Q1a				13																13

				Activity		2																2

				Attraction		4																4

				B & B		1																1

				Guest house		4																4

				Hotel		12		1		1		1		1		1		1		1		19

				Hotel/guest house		2																2

				Inn		1																1

				Textile		1																1

		Total				40		1		1		1		1		1		1		1		47

		Weaknesses		Frequency		Percent

		No Response		13		68.42%

		Conultants not understanding the business		1		5.26%

		Initial info was poor, admin issues		1		5.26%

		Lack of info from LEC		1		5.26%

		No new ideas, cost more than we thought		1		5.26%

		Perception that cash is available		1		5.26%

		Trying to template		1		5.26%

				19		100.00%

		7		36.84%

		3		15.79%

		Q1a * what Crosstabulation

		Count

						what																		Total

								Co. has own training prog.		Consultant 2 days a month, conferences, videos		Consultant used		Food preparation, Hygiene		General course		Liquour training		Wines & spirits training		consultants

		Q1a				12						1												13

				Activity		2																		2

				Attraction		4																		4

				B & B		1																		1

				Guest house		4																		4

				Hotel		13		1		1				1		1		1		1				19

				Hotel/guest house		2																		2

				Inn		1																		1

				Textile																		1		1

		Total				39		1		1		1		1		1		1		1		1		47

		Liquour training				2

		Co. has own training prog.				1

		Hygiene				1

		Consultant used				3

		Food preparation				1

		General course				1
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Chart1

		Unspecified

		Activity

		Attraction

		B & B

		Guest house

		Hotel

		Hotel/guest house

		Inn

		Textile



Percentage

Type of Business

27.6595744681

4.2553191489

8.5106382979

2.1276595745

8.5106382979

40.4255319149

4.2553191489

2.1276595745

2.1276595745



old

		

		Q1

						Frequency		Percent		Valid Percent		Cumulative Percent						Percent

				Sole Trader		7		14.89		14.8936170213		14.8936170213				Sole Trader		14.89%

				Partnership		21		44.68		44.6808510638		59.5744680851				Partnership		44.68%

				Ltd Co.		16		34.04		34.0425531915		93.6170212766				Ltd Co.		34.04%

				Other		1		2.13		2.1276595745		95.7446808511				Other		2.13%

				LA		1		2.13		2.1276595745		97.8723404255				LA		2.13%

				Trust		1		2.13		2.1276595745		100				Trust		2.13%

				Total		47		100.00		100						Total		100.00%

		Q1a

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Unspecified		13		27.66		27.6595744681		27.6595744681						Unspecified		27.66

				Activity		2		4.26		4.2553191489		31.914893617						Activity		4.26

				Attraction		4		8.51		8.5106382979		40.4255319149						Attraction		8.51

				B & B		1		2.13		2.1276595745		42.5531914894						B & B		2.13

				Guest house		4		8.51		8.5106382979		51.0638297872						Guest house		8.51

				Hotel		19		40.43		40.4255319149		91.4893617021						Hotel		40.43

				Hotel/guest house		2		4.26		4.2553191489		95.7446808511						Hotel/guest house		4.26

				Inn		1		2.13		2.1276595745		97.8723404255						Inn		2.13

				Textile		1		2.13		2.1276595745		100						Textile		2.13

				Total		47		100.00		100								Total		100.00

		Q1b total

						Frequency		Percent				Total Staff		Frequency		Percent

		Valid		Unspecified		6		12.7659574468				Unspecified		6		12.77%

		1		10		1		2.1276595745				1-5		8		17.02%

		1		11		4		8.5106382979				6-10		7		14.89%

		1		14		2		4.2553191489				11-15		6		12.77%

				140		1		2.1276595745				16-20		4		8.51%

		1		17		3		6.3829787234				21-25		6		12.77%

		1		2		1		2.1276595745				26-30		2		4.26%

		1		20		1		2.1276595745				30-40		3		6.38%

				200		1		2.1276595745				50		1		2.13%

		1		21		2		4.2553191489				51-100		2		4.26%

		1		23		3		6.3829787234				140		1		2.13%

		1		24		1		2.1276595745				200		1		2.13%

		1		27		1		2.1276595745						47		100.00%

		1		29		1		2.1276595745

		1		3		1		2.1276595745

		1		32		1		2.1276595745

		1		34		1		2.1276595745

		1		4		3		6.3829787234

		1		40		1		2.1276595745

		1		5		3		6.3829787234

		1		50		1		2.1276595745

		1		62		1		2.1276595745

		1		7		2		4.2553191489

		1		73		1		2.1276595745

		1		8		2		4.2553191489

		1		9		2		4.2553191489

				Total		47		100

		ft

				Full Time		Frequency		Percent

		Valid		Unspecified		37		78.72

				1		1		2.13

				11		1		2.13

				12		1		2.13

				13		1		2.13

				14		1		2.13

				15		2		4.26

				2		1		2.13

				3		1		2.13

				6		1		2.13

				Total		47		100.00

		pt

				Part time		Frequency		Percent

		Valid		Unsjpecified		38		80.85

				1		1		2.13

				14		1		2.13

				20		2		4.26

				3		1		2.13

				6		1		2.13

				7		1		2.13

				8		2		4.26

				Total		47		100.00

		seasonal

				Seasonal		Frequency		Percent

		Valid		Unspecified		42		89.36

				1		1		2.13

				4		1		2.13

				5		1		2.13

				50		1		2.13

				60		1		2.13

				Total		47		100.00

		Q1c

				No. of Years		Frequency		Percent				No. of Years		Frequency		Percent

		Valid		Unspecified		21		44.6808510638				Unspecified		21		44.68%

		1		11		2		4.2553191489				1-5		3		6.38%

		1		12		1		2.1276595745				6-10		8		17.02%

		1		14		1		2.1276595745				11-15		6		12.77%

		1		15		2		4.2553191489				16-20		6		12.77%

		1		17		2		4.2553191489				30		1		2.13%

		1		18		2		4.2553191489				53		1		2.13%

		1		19		2		4.2553191489				72		1		2.13%

		1		3		2		4.2553191489				Total		47		100.00%

		1		30		1		2.1276595745

		1		4		1		2.1276595745

				53		1		2.1276595745

		1		6		5		10.6382978723

		1		7		2		4.2553191489

				72		1		2.1276595745

		1		9		1		2.1276595745

				Total		47		100

		Q1 3

						Frequency		Percent

		Valid		1		26		55.32

				2		14		29.79

				Depends		6		12.77

				Depends on what		1		2.13

				Total		47		100.00

		Q1 5

						Frequency		Percent

		Valid		Unspecified		4		8.51

				Ad hoc		3		6.38

				As required		10		21.28

				Feel organised		1		2.13

				Formal		8		17.02

				Formal & informal		2		4.26

				In house		1		2.13

				In house & catering day release at Borders College		1		2.13

				In house, TB notes, Best practice		1		2.13

				Info from forum		1		2.13

				Informal - identify need		1		2.13

				Informal		11		23.40

				Personal training		2		4.26

				When less busy		1		2.13

				Total		47		100.00

		Q1 8

		Valid				Frequency		Percent				Frequency		Percent

				Welcome Host		43		32.58%		Most of what is available		1		0.76%

				Scotlands Best ,		28		21.21%		Sales training		1		0.76%

				Hygiene		16		12.12%		environmental courses		1		0.76%

				First Aid		7		5.30%		Training for Tourism		1		0.76%

				Workshops		5		3.79%		craft training,		1		0.76%

				IT courses,		5		3.79%		Internet course		1		0.76%

				food preparation		4		3.03%		TFS		1		0.76%

				marketing		3		2.27%		supervisory seminars		1		0.76%

				Mkt Segmentation,		3		2.27%		specialist museums training		1		0.76%

				cooking breakfast		2		1.52%		Risk ass		1		0.76%

				Financial Management		2		1.52%		Nat cooking,		1		0.76%

				ETP		2		1.52%		MA,		1		0.76%

										Total		132

		Q2a

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		1		2.13

				9		3		6.38

				8		17		36.17

				7		15		31.91

				6		3		6.38

				5		5		10.64

				3		1		2.13

				Total		47		100.00

		Q2b

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		5		10.64

				8		8		17.02

				7		18		38.30

				6		8		17.02

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2c

						Frequency		Percent

		Valid		Unspecified		3		6.38

				9		6		12.77

				8		10		21.28

				7		16		34.04

				6		7		14.89

				5		4		8.51

				4		1		2.13

				Total		47		100.00

		Q2d

						Frequency		Percent

		Valid		Unspecified		2		4.26

				9		5		10.64

				8		12		25.53

				7		16		34.04

				6		4		8.51

				5		5		10.64

				4		1		2.13

				10		2		4.26

				Total		47		100.00

		Q2e

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		3		6.38

				9		4		8.51

				8		16		34.04

				7		12		25.53

				6		6		12.77

				5		4		8.51

				Total		47		100.00

		Q2f

						Frequency		Percent

		Valid		Unspecified		3		6.38

				10		8		17.02

				9		8		17.02

				8		5		10.64

				7		14		29.79

				6		5		10.64

				5		3		6.38

				0		1		2.13

				Total		47		100.00

		Q2g

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		2		4.26

				9		5		10.64

				8		10		21.28

				7		16		34.04

				6		9		19.15

				5		3		6.38

				Total		47		100.00

		Q2h

						Frequency		Percent

		Valid		Unspecified		2		4.26

				10		7		14.89

				9		4		8.51

				8		9		19.15

				7		11		23.40

				6		7		14.89

				5		5		10.64

				2		1		2.13

				0		1		2.13

				Total		47		100.00

		Q2 2

						Frequency		Percent

		Valid				5		10.6382978723

				1		27		57.4468085106

				2		15		31.914893617

				Total		47		100

		Q2 3

						Frequency		Percent

		Valid		Advanced customer care		7		17.50%

				Management skills		5		12.50%

				Marketing		5		12.50%

				Legislation		3		7.50%

				Any new courses		2		5.00%

				Cookery skills		2		5.00%

				Intermediate food hygiene		2		5.00%

				Wine appreciation		2		5.00%

				Business courses,		1		2.50%

				funding		1		2.50%

				Business mentor		1		2.50%

				Conference & banqueting,		1		2.50%

				Demand led training		1		2.50%

				Special events		1		2.50%

				On site training		1		2.50%

				Selling and merchandising		1		2.50%

				Specialised workshops		1		2.50%

				Stock control,		1		2.50%

				Food & Beverage Management		1		2.50%

				Upgrade courses		1		2.50%

				Total		40

		Q3 1

		Valid				Frequency		Percent

				Better customer care/satisfied customers		12		18.75%

				Better trained staff		12		18.75%

				Increased profits/performance		9		14.06%

				Better motivated staff, ,		8		12.50%

				better products,		4		6.25%

				Improved knowledge		4		6.25%

				better understanding of customers		3		4.69%

				Needed certificate,		3		4.69%

				more confident staff		2		3.13%

				Consistency,		2		3.13%

				Marketing		2		3.13%

				more customers,		1		1.56%

				increased professionalism/skills		1		1.56%

				The badge		1		1.56%

				Total		64

		Q3 2

		Valid				Frequency		Percent

				Unspecified		3		6.38

				Fairly important		1		2.13

				Helpful		1		2.13

				Important		10		21.28

				Very important		25		53.19

				Vital		7		14.89

				Total		47		100.00

		Q5 6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				41		87.2340425532		87.2340425532		87.2340425532

				2		1		2.1276595745		2.1276595745		89.3617021277

				Benchmarking & more flexibility		1		2.1276595745		2.1276595745		91.4893617021

				Better competance		1		2.1276595745		2.1276595745		93.6170212766

				Costly		1		2.1276595745		2.1276595745		95.7446808511

				Could be improved		1		2.1276595745		2.1276595745		97.8723404255

				More consistency		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q5 7

						Frequency		Percent

		Valid		No response		40		85.11

				Just about		1		2.13

				Met expectations		2		4.26

				Partly		1		2.13

				Poor consultants		1		2.13

				Relationship with consultant fell short		1		2.13

				Self evident		1		2.13

				Total		47		100.00

		Q5 8

						Frequency		Percent

		Valid		No response		41		87.23

				Better understanding given		1		2.13

				Generally		1		2.13

				Improved marketing		1		2.13

				In progress		1		2.13

				New impetus		1		2.13

				Quality of service improved, staff turnover reduce		1		2.13

				Total		47		100.00

		Q5 9

						Frequency		Percent

		Valid		No Response		40		85.11

				Yes		5		10.64

				No		2		4.26

				Total		47		100.00

		Q5 10

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 11

						Frequency		Percent

		Valid		No Response		42		89.36

				Everything pulled together		1		2.13

				Induction & contracts of employment		1		2.13

				Legislation		1		2.13

				Nothing changed		1		2.13

				Procedures revamped		1		2.13

				Total		47		100.00

		Q5 12

						Frequency		Percent

		Valid		No Response		41		87.23

				Yes		4		8.51

				No		2		4.26

				Total		47		100.00

		Q5 13

						Frequency		Percent

		Valid		No Response		42		89.36

				Doing it		1		2.13

				Have these		1		2.13

				Intent to meet standards anyway		1		2.13

				Not at moment		1		2.13

				Slowly		1		2.13

				Total		47		100.00

		Q5 15

						Frequency		Percent

		Valid		No Response		37		78.72

				Yes through ETP		3		6.38

				No		4		8.51

				Got it		1		2.13

				No support		1		2.13

				Yes through ETP		1		2.13

				Total		47		100.00

		strengths

						Frequency		Percent

		Valid		No Response		40		85.11

				Consultant support		2		4.26

				Consultant was from the industry, awareness raised		1		2.13

				Experience of consultant		1		2.13

				Focusing		1		2.13

				Personal mentoring		1		2.13

				Working through with consultant		1		2.13

				Total		47		100.00

		weaknesses

						Frequency		Percent

		Valid		No Response		41		87.23

				Conultants not understanding the business		1		2.13

				Initial info was poor, admin issues		1		2.13

				Lack of info from LEC		1		2.13

				No new ideas, cost more than we thought		1		2.13

				Perception that cash is available		1		2.13

				Trying to template		1		2.13

				Total		47		100.00

		Q6 1

						Frequency		Percent

		Valid		No Response		28		59.57

				Yes		9		19.15

				No		10		21.28

				Total		47		100.00

		what

						Frequency		Percent

		Valid				39		82.98

				Co. has own training prog.		1		2.13

				Consultant 2 days a month, conferences, videos		1		2.13

				Consultant used		1		2.13

				consultants		1		2.13

				Food preparation, Hygiene		1		2.13

				General course		1		2.13

				Liquour training		1		2.13

				Wines & spirits training		1		2.13

				Total		47		100.00

		whom

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				43		91.4893617021		91.4893617021		91.4893617021

				BHA		1		2.1276595745		2.1276595745		93.6170212766

				Century Hotels		1		2.1276595745		2.1276595745		95.7446808511

				College		1		2.1276595745		2.1276595745		97.8723404255

				Glasgow chef		1		2.1276595745		2.1276595745		100

				Total		47		100		100

		Q6 2

						Frequency		Percent

		Valid		No Response		39		82.98

				Good, tailored courses		1		2.13

				Helps focus		1		2.13

				Not effective		1		2.13

				refocused things		1		2.13

				Very effective		4		8.51

				Total		47		100.00
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Sheet3

		Category

						Frequency		Percent												Q1ft * Category Crosstabulation

		Valid		A		11		11												Count																										Total

				BB		27		27																Category														Total		BB						E & D						H & GH						R		S & L		SC

				E & D		10		10																A		BB		E & D		H & GH		R		S & L		SC				FT		PT		Occ		FT		PT		Occ		FT		PT		Occ

				H & GH		22		22												Q1ft		0		3		1										2		6		1		21		27		0		1		9												2		6

				R		5		5														1		5		14		4		6		1		3		12		45		14		1				4						6						1		3		12		45

				S & L		10		10														2		3		12		2		6		2		4		1		30		12		2				2		1		1		6						2		4		1		30

				SC		15		15														3						2		4		2						8								2						4						2						8

				Total		100		100														4						1		1				1				3				1				1		1				1								1				3

																						5												1				1										1												1				1

		Q1ft																				7								1								1										1				1												1

				Full Time		Frequency		Percent				Part Time		Frequency		Percent						8								1								1										1				1												1

		Valid		0		6		6				0		41		41						9						1		1								2								1		1				1												2

				1		45		45				1		14		14						10								1								1														1												1

				2		30		30				2		15		15						12								1				1				2										1				1								1				2

				3		8		8				3		10		10				Total				11		27		10		22		5		10		15		100										1										5		10		15		100

				4		3		3				4		4		4								8		26		10		22		5		10		13

				5		1		1				5		2		2				Q1pt * Category Crosstabulation

				7		1		1				6		2		2				Count																												1

				8		1		1				7		1		1								Category														Total								Total

				9		2		2				8		2		2								A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				10		1		1				9		2		2				Q1pt		0		9		21		1		5		1		2		2		41		2				2		41

				12		2		2				12+		7		7						1		1		1				4		1		2		5		14		2				5		14

				Total		100		100				Total		100		100						2				4		1		3		1		2		4		15		2				4		15

																						3								4		2		1		3		10		1				3		10

																						4				1		1		1						1		4						1		4

																						5						1		1								2								2

																						6						1						1				2		1						2

																						7						1										1								1

																						8						1		1								2								2

		Q1pt																				9						1		1								2								2

				Part Time		Frequency		Percent		Valid Percent												12						1										1								1

		Valid		0		41		41		41												13		1														1								1

				1		14		14		14												14								1								1								1

				2		15		15		15		70										15												1				1		1						1

				3		10		10		10		80										16						1										1								1

				4		4		4		4		84										19								1								1								1

				5		2		2		2		86										24												1				1		1						1

				6		2		2		2		88								Total				11		27		10		22		5		10		15		100		10				15		100

				7		1		1		1		89												2		6		9		17		4		8		13

				8		2		2		2		91								Q1occ * Category Crosstabulation

				9		2		2		2		93								Count

				12		1		1		1		94												Category														Total								Total

				13		1		1		1		95												A		BB		E & D		H & GH		R		S & L		SC				S & L				SC

				14		1		1		1		96								Q1occ		0		8		27		9		20		5		10		14		93		10				14		93

				15		1		1		1		97										2						1										1								1

				16		1		1		1		98										3								2								2								2

				19		1		1		1		99										5														1		1						1		1

				24		1		1		1		100										7		1														1								1

				Total		100		100		100												10		1														1								1

																						22		1														1								1

																				Total				11		27		10		22		5		10		15		100		10				15		100

		Q1cont																						3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		100		100		100		100								A		BB		E & D		H & GH		R		S & L		SC

																		Full Time		8		26		10		22		5		10		13

																		Part Time		2		6		9		17		4		8		13

		Q1occ																Occasional		3		0		1		2		0		0		1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		93		93		93		93

				2		1		1		1		94

				3		2		2		2		96

				5		1		1		1		97

				7		1		1		1		98

				10		1		1		1		99

				22		1		1		1		100

				Total		100		100		100

		Q2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		1		1		1		1

				1		74		74		74		75

				2		25		25		25		100

				Total		100		100		100

		Q3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0%		68		68		68		68

				1-19%		2		2		2		70

				20-39%		4		4		4		74

				40-59%		4		4		4		78

				60-79%		5		5		5		83

				80-99%		9		9		9		92

				100%		8		8		8		100

				Total		100		100		100

		Q4

		Valid				Frequency		Percent						Frequency		Percent

				Occupational		15		36.59%				Manual handling		1		2.44%

				Health & Safety		4		9.76%				ISO9002		1		2.44%

				Finance		3		7.32%				IT		1		2.44%

				Hospitality		3		7.32%				Occupational-service		1		2.44%

				apartment servicing		1		2.44%				Occupational-use of machines		1		2.44%

				Bar service & catering		1		2.44%				Occupational-waiting & housekeeping		1		2.44%

				Cooking		1		2.44%				Occupational-waiting & service		1		2.44%

				COSH		1		2.44%				Occupational, awareness of exhibits		1		2.44%

				Customer care,		1		2.44%				Occupational, Inductions		1		2.44%

				Dealing with guest Q's,		1		2.44%				Occupational/day release		1		2.44%

						31								10

														41

				No response				28		18.30%		28		28

		Q5you		Cannot remember				1		0.65%

												Valid Percent		Cumulative Percent

		Valid

				course		Run By		Frequency		Percent

				Welcome Host		SBTB		42		26.42%		1		29

				Hygiene		SBTB		12		7.55%

				Scotlands Best		SBTB		12		7.55%

				Computers		SBTB		10		6.29%		1		33

				Welcome Host				7		4.40%

				Hygiene		LA		6		3.77%

				Cookery		Kath Tuft		5		3.14%		1		34

				Marketing		SBTB		5		3.14%

				First Aid				4		2.52%		3		37

				First Aid		SBTB		4		2.52%

				Languages		SBTB		4		2.52%		1		38

				Hygiene				3		1.89%		3		43

				Computers		College		2		1.26%		1		44

				First Aid		Agric TB		2		1.26%

				Conservation,project management,				1		0.63%		1		46

				Internet		College		1		0.63%		1		48

				Pub license training		LA		1		0.63%

				Breakfasts		SBTB		1		0.63%

				Cellar management		Carlsberg/Tetley		1		0.63%		1		50

				Computers		College		1		0.63%		1		51

				Computers				1		0.63%		1		52

				Disability awareness		SBTB		1		0.63%		1		53

				First Aid		Health Board		1		0.63%		1		54

				First Aid		LA		1		0.63%		1		56

				First Aid		RNLI		1		0.63%		1		57

				IIP		SEB		1		0.63%		1		58

				Health & Safety		SBTB		1		0.63%		1		59

				Awareness		SBTB		1		0.63%		1		60

				Language		SBTB		1		0.63%		3		63

				Health & Safety				1		0.63%		1		64

				HGV		LA		1		0.63%		8		72

				Horse Management		Oakridge College		1		0.63%		1		73

				Hygiene		Hawick College		1		0.63%

				Hygiene		Private		1		0.63%		1		74

				IIP		at Company		1		0.63%

				Internet		SBTB		1		0.63%		1		75

				IT		SEB		1		0.63%		1		77

				Know area		SBTB		1		0.63%		1		78

				Licensing				1		0.63%		1		80

				Local knowledge		SBTB		1		0.63%		1		81

				packed lunch				1		0.63%		2		83

				Referees course		Clay pigeon shooting ass		1		0.63%		1		84

				Risk assessment,				1		0.63%		1		85

				Sage		Borders College		1		0.63%

				Scotlands Best		Stirling		1		0.63%		1		86

				Scotlands Best				1		0.63%		1		87

				Supervising for Success (Anstruther College)(				1		0.63%		1		88

				Training for Tourism		SBTB		1		0.63%		1		89

				Welcome Host		CTB		1		0.63%		1		90

				collection care		S M S		1		0.63%		1		91

				First Aid		Private Firm		1		0.63%		1		92

				HE diploma		Borders College		1		0.63%

				Hygiene		Berwick Hosp		1		0.63%		1		93

				Scotlands Best		SBTB		1		0.63%		1		94

				Finance		SBTB		1		0.63%		1		95

				Total				159		100.00%		100

		youqualification

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Computer cert		1		4.76%		1		81

				First Aid Certificate		2		9.52%		1		82

				H & S Advanced Diploma		1		4.76%		1		84

				Hygiene cert		13		61.90%		10		94

				HE Diploma		1		4.76%		1		97

				HGV licence		1		4.76%		1		98

				LA cert		1		4.76%		1		99

				Trail Riding approved		1		4.76%		1		100

				Total		21		100.00%		100

		Q5staff

		Valid		Course		Run By		Frequency		Percent

				Hygiene				5		12.82%

				Hygiene		SBTB		5		12.82%

				Welcome Host		SBTB		5		12.82%

				First Aid		SBTB		4		10.26%

				Welcome Host				4		10.26%

				Scotland's Best		SBTB		2		5.13%

				Chef Apprenticeship				1		2.56%

				BHS				1		2.56%

				First Aid		Priory Training		1		2.56%

				Hygiene		Hospital		1		2.56%

				Hygiene		LA		1		2.56%

				Hygiene		Private Firm		1		2.56%

				Hygiene		Border College		1		2.56%

				Advanced Hygiene		Borders College		1		2.56%

				Marketing		SBTB		1		2.56%

				Marketing				1		2.56%

				Scotland's Best				1		2.56%

				Risk Assessment				1		2.56%

				licensee training				1		2.56%

				Corgi for Gas				1		2.56%

				Total				39		100.00%

		staffqualification

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				92		92		92		92

				BHS cert		1		1		1		93

				F cert		1		1		1		94

				H cert		3		3		3		97

				LA cert		1		1		1		98

				sbtb cert		1		1		1		99

				Scottish License cert		1		1		1		100

				Total		100		100		100

		Q6 1

		Valid		Reason Given		Frequency		Percent

				To improve standards of operation		33		33.33%

				To comply with legislation		30		30.30%

				To keep up to date		25		25.25%

		Missing		Other		11		11.11%

		Total				99		100.00%

		Q6 2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		71		71		71		71

				2		29		29		29		100

				Total		100		100		100

		Q6 3

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		72		72		74.2268041237		74.2268041237

				3		25		25		25.7731958763		100

				Total		97		97		100

		Missing		System		3		3

		Total				100		100

		Q6 4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		0		87		87		88.7755102041		88.7755102041

				4		11		11		11.2244897959		100

				Total		98		98		100

		Missing		System		2		2

		Total				100		100

		Q7

						Frequency		Percent		Valid Percent		Cumulative Percent

				Unsure		2		2		2		2

				Yes		45		45		45		47

				No		53		53		53		100

				Total		100		100		100

		Q8

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				First Aid		11		18.97%		11		98

				Food Hygiene		20		34.48%		2		100

				Fire Training		5		8.62%		100

				Management		5		8.62%

				Computer/Internet		17		29.31%

		Field3				58		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		2		18		18		94.7368421053		94.7368421053

				3		1		1		5.2631578947		100

				Total		19		19		100

		Missing		System		81		81

		Total				100		100

		Field2

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				96		96		96		96

				3		4		4		4		100

				Total		100		100		100

		Field4

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				95		95		95		95

				4		5		5		5		100

				Total		100		100		100

		Field1

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		5		17		17		100		100

		Missing		System		83		83

		Total				100		100

		Q8other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				90		90		90		90

				6		1		1		1		91

				Copy writing		1		1		1		92

				DTP		1		1		1		93

				Fitness training		1		1		1		94

				If something comes up		1		1		1		95

				Menu planning  & cooking		1		1		1		96

				Service		1		1		1		97

				Web design		1		1		1		98

				WH for walkers & pony trekkers		1		1		1		99

				Wine training		1		1		1		100

				Total		100		100		100

		Q9

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Not necessary		41		67.21%

				Lack of time		1		1.64%		36		100

				Already qualified		6		9.84%		100

				No staff		11		18.03%

				Too costly		2		3.28%

		Field8				61		100.00%

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				98		98		98		98

				1		1		1		1		99

				2		1		1		1		100

				Total		100		100		100

		Field7

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		3		3		33.3333333333		33.3333333333

				3		6		6		66.6666666667		100

				Total		9		9		100

		Missing		System		91		91

		Total				100		100

		Field6

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				89		89		89		89

				4		11		11		11		100

				Total		100		100		100

		Field5

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		1		1		1		33.3333333333		33.3333333333

				5		2		2		66.6666666667		100

				Total		3		3		100

		Missing		System		97		97

		Total				100		100

		Q9other

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				Good bookings		1		1		1		100

				Total		100		100		100

		Q10

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid		Borders College		13		35.14%

				SEB		17		45.95%		1		67

				Lauder College		0		0.00%		1		68

				Herriot  Watt Univesity		3		8.11%		10		78

				Telford		0		0.00%		1		79

				Queen Margaret		2		5.41%		16		95

				Napier University		2		5.41%		3		98

				Total		37		100.00%		1		99

								1		1		100

								100		100

		Q11A

		Valid		Borders College		Frequency		Percent		Valid Percent		Cumulative Percent

				DTP		3		20.00%		1		86

				Catering		2		13.33%		2		88

				Computer		2		13.33%		1		89

				Hygiene		2		13.33%		1		90

				Advanced Hygiene		1		6.67%		1		91

				Computers gateway		1		6.67%		2		93

				Dip HE		1		6.67%		2		97

				Practical catering		1		6.67%		1		98

				Sage accounts		1		6.67%		1		99

				Up for learning		1		6.67%		1		100

				Total		15		100.00%		100

		Q11B

		Valid		SEB		Frequency		Percent		Valid Percent		Cumulative Percent

				B & B operators training		1		7.69%		1		88

				Computer training		4		30.77%		1		89

				IIP		1		7.69%		1		90

				Hygiene		2		15.38%		1		91

				HGV license		1		7.69%		1		92

				IT support		2		15.38%		1		93

				Management		1		7.69%		2		95

				Marketing		1		7.69%		1		96

				Total		13		100.00%		1		97

		Q11C

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11D

		Valid		Herriot Watt University		Frequency		Percent		Valid Percent		Cumulative Percent

				Computers		2		66.67%		2		99

				Hygiene		1		33.33%		1		100

				Total		3		100.00%		100

		Q11E

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				100		100		100		100

		Q11F

										Valid Percent		Cumulative Percent

		Valid		Queen Margaret		Frequency		Percent		98		98

				Conservation etc		1		50.00%		1		99

				Tourism degree		1		50.00%		1		100

				Total		2		100.00%		100

		Q11G

						Frequency		Percent		Valid Percent		Cumulative Percent

		Valid				99		99		99		99

				General licensing		1		1		1		100

				Total		100		100		100

		Q12

								Percent		Valid Percent		Cumulative Percent

		Valid				Frequency		1		1		1

				Yes		39		39		39		40

				No		61		60		60		100

				Total		100		100		100

		Q13

										Valid Percent		Cumulative Percent

		Valid				Frequency		Percent

				Communications		5		13.89%		5		69

				IT		23		63.89%		23		92

				Management		4		11.11%		4		96

				Personnell		3		8.33%		3		99

				Craft		1		2.78%		1		100

				Total		36		100.00%		100

		Q14

								Percent

		Valid

						Frequency						Frequency

				WH a waste of time		3				On going training		1

				Lack of local knowledge		2				Poor mktg course		1

				Too old for training		2				Prefer professional  trainers		1

				Too small		2				Problem with new regulations		1

				Scotland's Best a waste of time		2				Quality assurance		1

				50% S museums training		1				Quality of training is poor		1

				Also LA training in child protection		1				just left SBTB		1

				Also training at Hawick		1				SBTB training excellent		1

				Benchmarking would be useful		1				SBTB training good		1

				Health & safety courses		1				Something on employment law		1

				If you are doing it you shouldn't need training		1				Specialist training required		1

				Just left TB		1				Trade disappearing		1

				Mentoring		1				Training also at Tweed Horizons (LANTRA - Rural Diversification Funds)		1

				More on mktg		1				Training experiences good		1

				No time/money		1				Training in languages		1

				Oct/Nov for courses		1				Would like WP & ongoing training		1

				Total		100





		






